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Thursday, 25 June 2015 

Visualizing Work: 150 years of labor in Switzerland 
Ricabeth Steiger, Swiss National Museum 

This paper draws upon the preparation of an exhibit of photographs depicting 150 years of work in 
Switzerland. As a curator for this exhibit I found myself asking several questions about 
photography, national trends and histories, and photographic visualization itself. It is immediately 
clear that a “visual history of work” is much more than a simple depiction of how humans engage 
in the activity we call labor.  
My presentation will center on the following themes:  
1. Not all work is visually equal. Some work (for example, agriculture or craft industry) lends itself 

to visual portrayal, and other work (mental labor of management, invention, or scholarship, for 
example) is very difficult to portray in photographs. Thus a visual history of work is in part a 
history of what can be photographed. Having said this, "what can be photographed" is not 
always obvious or easy to define.  

2. Photographs represent hidden stories. To construct a history of photography requires 
uncovering those stories, which may have to do with ideologies, historical eras, or national 
myths that direct both what is photographed and how subjects are portrayed. Given the 
resilience of Swiss national and cultural identity, these influences are very strong in this topic.  

3. The production of photographic images is embedded in either institutions or personal 
practices. Since institutions such as enterprises or the press implicitly define visual conventions 
(subtly defining what photos are supposed to look like), and personal/social practices define 
what subjects private citizens typically photographs (weddings, but not divorces; births but not 
deaths, for example). Therefore to construct a history of photographic portrayal one must 
understand the social constructions that are behind the images themselves. 

Visual representation of documented narratives about the transition of Greek Young people 
from education to employment 
Sotiris Chtouris & Dimitris Papageorgiou, University of the Aegean 

In recent times, these transitional phases of Greek young people are extended in time and number 
beyond specific milestones. Young people are involved in more complex trajectories and 
transitions in the areas of precarious employment, professional education, family life, peer 
relations, as well as, political participation. The complexity of this transition depends largely on 
transformations taking place at the foundation of economic and social integration of young 
people. We consider social, cultural and human capital an important prerequisite of the young 
people to cope with the extreme high unemployment and the bankruptcy of whole economic 
sectors and social services. In4Youth research project has documented narratives of young people 
in 24 Focus Group. In our presentation we intend to present and interpret this material as a form of 
dialectical interaction between the participant and different experts Presentation of qualitative 
data from "In4Youth" research which took place between September 2012 and January 2015, by 
the University of the Aegean, with principal investigator sociology Professor Sotiris Chtouris. 
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Hyper reality, how we see the world trough the eyes of digital prosumers 
Piergiorgio Degli Esposti, University of Bologna 

The fast growing process of technological evolution and the widespread dissemination of smart 
devices facilitate the multiple nature informative assets sharing, ever more enriched by 
geographical component technologically produced by ordinary users who quickly and 
automatically became spatial survey professionals (M. Goodchild 2012). Nowadays also in the 
geographic information dominion the prosumer’s role, prophesied by Toffler (1980) is 
institutionalized and turned to profit by corporations into the Web 2.0 framework and that of Social 
Networking in particular. Undeniably the increasing digitization of products and services, as well as 
many aspects of contemporary life changes the relationship between consumption and 
production, to the point that the role of the prosumer and the concept of prosumerism arise as 
interpretive paradigms of a reality in transition. The phenomenon of prosumerism in the digital 
society becomes ever more widespread and pervasive; despite not being a historically new 
phenomenon it has specific features in the global society, on the net and in the sphere of 
consumption. This contribution will investigate how the presumption of geo-information follows a 
dual nature process, on one hand the typical production logic: closed source, induced and 
efficient, in other words McDonaldized; on the other that of open-source culture, spontaneous, 
open, participatory, effective and voluntary. In this context, the geographic information acquires 
increasing value both under a social collective perspective and from the market’s and advertising 
point of view.  
Our objective will be, together with the analysis of the literature and the use of visuals indicators to 
understand how user generated content associated with geographic information generate an 
hyper real world trough a relationship between real and virtual. In other words how the relation 
between atoms and bits, tend to merge in the new augmented reality paradigm. Moreover we will 
try to verify the theoretical conception that the role of the prosumer is the expression of a 
contradiction, a qualified, but at the same time, exploited person, voluntarily and forcibly, free and 
yet imprisoned by the capitalistic system.  

One image as thousand words. Visual social advertising as a way to build the awareness of 
social problems 
Maciej Mysliwiec, AGH University of Science and Technology 

The third sector (non-profit organizations) which takes care of solving social problems cannot really 
exist without the social support. That implies the situation in which NGO needs to 'sell' its idea to 
receive the funds to support its mission. 
Social advertising is not a new phenomenon, but development of media and internet has changed 
the ways of building the message to the 'customer'. Even if it may not be felt as a proper thing, 
today it is possible to distinguish the "social market" where organizations are trying to get the 
attention of their 'consumers' as nowadays they need to understand the present or future donor. 
This market today is mainly focused on social media as channel of communication with the 
audience. That is a reason why this communication is based mainly on images and short videos. In 
the era of audience which is not willing to read the articles, descriptions, predictions and other 
sources of information about the social problems (and not only them but all information) it is 
important to catch the attention of the user. NGO has only few second to win this game and stop 



!     !

What You See Is What You Get: Old and New Ways of Seeing Society  
IVSA 2015 ANNUAL INTERNATIONAL CONFERENCE

!6

the user’s attention on the content prepared for him. Well-chosen image is the chance of catching 
more consumers. 
In my paper I would like to describe the situation of the social advertising among the big amount 
of the visual data information. I would like to present how the social advertising has been changed 
since the development of internet and social media and also describe what are the most effective 
methods for using visual data to help the fight with social problems. Basing on my knowledge and 
practical experience I would like to work on case studies from Polish and world's ‘social market’. 

Researching visual and offline through digital and online: Using collaborative media and Web 
2.0 tools for exploring a school doodle drawings 
Michal Šimůnek, University of South Bohemia 

In the context of the current discussion of methodological, representational, epistemological and 
ethical implications of using collaborative media and user-generated content in science the 
proposed paper examines the use of Web 2.0 tools in visual social research. This examination is 
based on the experimental collaborative research project investigating the meaning of doodle 
drawings to be found in school environment (for example on school desks and in student’s 
notebooks). Although I am aware of some studies and researches of doodle drawings (mainly in 
the context of cognitive psychology, psychoanalysis or aesthetics), as far as I know there is no 
sociological research or study trying to classify doodles and explore their social and cultural 
meanings in the school/university environment. The aim to research this omitted aspect of doodle 
drawings is a good opportunity to experiment with dialogical potential of Web 2.0 tools and to 
observe their affordances and constraints in action. I am just launching the information website and 
Web 2.0 platform for the purposes of engaging students of Czech universities in the process of 
online data collection (taking and sharing photographs of doodles), description, classification 
(collaborative tagging) and deeper interpretation and evaluation (comments, on-line forum) of 
doodles. In order to evaluate the digital and online research methods I am going to complement 
online research methods and tools with offline ones (for example semi-structured interviews with 
doodlers, non-participant observation). The first pilot phase of the project is planned to be running 
during the winter examination period and during the summer semester (from January until the end 
of May 2015). Thus I believe that in the time of the conference I will be able to present a work in 
progress report and critically examine the role of digital online tools and methods in the 
exploration of visual and social aspects of doodles embedded in physical offline context. 

Mobile Generation Next: Mobile Visual Culture(s) and Practices in the Collaborative 
Consumption and Sharing Economy Era:Key Field Research Findings in the areas of of startup 
entrepreneurship and gaming 
Betty Tsakarestou, Lida Tsene, Dimitra Iordanoglou, Konstantinos Ioannidis, Briana Maria, 
Triantafyllos Papafloratos & Christine Vlassi, Panteion University 

Our research emerged after the observation of two prevailing international tendencies in the 
context of the social and collaborative web (2.0): the emergence of mobile culture, empowered by 
wireless technologies and mobile devices; and the collaborative consumption trends emerged in 
the context of the rising sharing economy in areas such as mobile gaming and startup 
entrepreneurship  



!     !

What You See Is What You Get: Old and New Ways of Seeing Society  
IVSA 2015 ANNUAL INTERNATIONAL CONFERENCE

!7

Our research hypothesis is that in Greece, as it is already documented globally, mobile and web 
users participate, communicate, innovate, collaborate and co-create in local as well as in the global 
collaborative consumption and collaborative/ sharing economy ecosystem adopting some of its 
driving values. Botsman (2010) has documented collaborative consumption trends that emerged 
after the penetration of mobile technologies, as the roles of consumer and producer blur. The 
socio-cultural aspects of consumption relate to identity formation and social belonging, as seen 
from anthropological, socio-semiotic and psychological perspectives. With mobile networking 
technologies, individuals find active, new ways of social engaging, new ways of seeing their 
potential for networked value creation and fulfill personal desires not by possessing but by co-
creating, sharing, exchanging not only goods and services but also information, know-how, 
lifestyles, risks and attitudes.  
Increasing connectivity, the social and economic drivers of sustainability innovation and co-
creation, as well as the rising values of altruism, generosity and “trust among strangers”, as they 
are adopted by the “networked peers (Johnson 2013) , frame the context of a rising collaborative 
economy. The emerging patterns of collaborative consumption and collaborative economy value 
chain, are also empowered by increased social networking, and the wide adoption of mobile 
devises and platforms.  
This paper aims to describe the profile of the Greek Mobile Generation Next and how this new 
emerging mobile and networked “nation” sees and perceives society and more specific the 
aspects of collaborative consumption in the emerging startup ecosystems as well as gaming 
communities and cultures, under the scope of co-creation and sharing economy.  
We will present the findings of an ongoing research using both qualitative and quantitative 
methodologies. The first part (quantitative) reflects the trends of sharing economy of the Greek 
Mobile Generation Next and the second (qualitative) describes, through mobile documentaries 
and content analysis, the profile- in depth- of this new generation.  

Learning to Swim: Visualising Agency in Displacement 
Arek Dakessian & Marie-Eve Hamel,  

The expression of agency is a particularly challenging and divisive object of research in contexts of 
displacement. A common critique of research carried out with displaced populations, as well as 
media representations of displacement, is that refugees are often portrayed as voiceless victims 
with little or no agency, newly and precariously embedded in makeshift and temporary structures 
of aid and development. However, using a relational approach (Crossley, 2011), this paper suggests 
that the relationships created in displacement are social locations where refugees can exert 
agency. By agency, this paper refers to the  
spectrum of independent actions and decisions that refugees can exert in their day-to-day 
interactions albeit in a constraining context of displacement. Drawing upon an ethnographic 
documentary on the everyday lived experiences of displaced Syrian youth in Jordan filmed in 2014, 
we argue that a sociologically-sensitized and visually-oriented ethnographic engagement in 
contexts of displacement facilitates a more textured understanding of agency. To suggest this, this 
paper first argues that the camera captures moments that are far more specific than our direct 
observations in the field, and that these visual and audio recordings can texture the researcher’s 
interpretations and observations. Furthermore, by recording these moments, the ethnographic 
camera allows for spatial and temporal distanciation from the research setting and provides 
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opportunities for collaborative research and analysis. The researcher can access this source of data 
a later stage, as a way to complement and triangulate the data collected when embedded in the 
field. Alongside capturing moments that inevitably ‘slip through the cracks’ of the ethnographic 
process, visual methods provide diverse opportunities for collecting and analysing data, such as in 
this case promoting a reflective, collaborative, and ultimately more grounded research 
engagement with powerful yet invisible expressions of agency.  

A Pocket Guide to Human Rights: Cell Phone Videos by Afghan Refugees 
William Westerman, New Jersey City University 

Refugees who seek safe haven in Europe are forced to run a gauntlet that includes naval forces, 
mined borderlands, hostile police, punitive detention centers, and incredulous judges. The 
situation has been especially acute for Afghans over the past twelve years, as the position of much 
of the international community has been that with the Taliban out of power, Afghanistan is now 
deemed “safe,” and “failed asylum seekers” can be deported. This paper examines the role that 
Afghan refugees have played in documenting their own human rights abuses and search for 
justice. Through videos posted on YouTube, as well as photos uploaded to Facebook, they have 
overcome language barriers by using visual media to show the world life inside detention centers 
and refugee camps. With mobile phones, they both bear witness and draw strength by 
establishing and maintaining a virtual community of friends and allies. 

Using Visual Interventions to Create Stronger Doctor Patient Bonds for Latino Adolescents 
Mimi Chapman,* Alexandra Lightfoot,* Florence Siman,** Eugenia Eng,* Tamera Coyne-Beasley* 
& Robert Colby*** 
* University of North Carolina at Chapel Hill 
** El Pueblo 
*** Ohio Humanities Council 

Background: North Carolina’s Latino population has grown 943% since 1990. Latinos experience 
poorer health outcomes than whites. Adolescence is a critical time for developing positive 
relationships with medical providers and sets the stage for later interactions with the health care 
system.  
Methods: Our multidisciplinary team used a two part visual intervention to assist providers in 
understanding their Latino adolescent patients. One used photographs taken by a photojournalist 
to understand the immigrant experience. The second consisted of a Photovoice experience with 
two Latino adolescent groups. The adolescents took and discussed photos to address the 
question, “What my doctor needs to know about my life.” In a forum these adolescents discussed 
their photographs and generated ideas with pediatric residents to improve the system of care. 
Some, but not all, of the physicians had been through a prior visual intervention to prepare them 
for the photovoice experience.  
Results: Our findings suggest that visual interventions used singly or in combination have power to 
change attitudes and motivate behavior change. The Photovoice project allowed young Latinos to 
express their desire for genuine and trusting relationships with their health care providers. 
Specifically, they identified needing trusting relationships with physicians who do not stereotype 
them particularly around reproductive health issues. In addition, these young people want 
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physicians to understand the impact of racial and ethnic profiling, family relationships, and 
migration experiences on daily life and on health care decision-making. Findings strengthened 
physicians’ understanding of contextual factors that under-gird Latino health such as migration and 
discrimination. Physicians demonstrated an openness to hearing from young people in a 
photovoice venue.  
Conclusion: Visual interventions that promote shared dialogue between Latino adolescents and 
physicians have the potential to promote understanding, improve relationships between young 
people and providers, and improve care.  

Transforming the American Landscape: A Visual Narrative of Pharmaceutical Corporatocracy 
Rosalie Fisher, Arizona State University 

The American landscape has increasingly become dotted with resort-like hospitals and 
advertisements for healthcare centers that make the notion of cancer and healthcare become 
almost desirable. Using the Deepwater Horizon oil spill as a backdrop, this essay explores 
Baudrillard’s notion of simulacra, suggesting that the simulation in fact has no direct correlation 
with reality. Simulations of resorts, hotels, and conspicuous consumerism are actually healthcare 
centers, Cancer Treatment Centers, and Urgent Cares, masking a more dismal reality – one of toxic 
seafood and water supplies, genetically modified foods, and other factors that have contributed to 
the exponential rise of chronic illness in the United States. Ultimately, these simulations act as red 
herrings that distract from the real problem, by not only preventing legitimate solutions, but also 
keeping the general public from even being aware of these massive problems which influence our 
daily life and health, as well as our political discourse and freedom. 

Other possible stories: sensory video narratives to communicate climate change 
Taina Luccas, University of Campinas 

This proposal incorporates visual creations that focus on the environmental and climatic questions, 
searching to think critically about them in dialogs with authors reflecting on the climatic crisis we 
are currently living through, as well as the problems related to the texts and visual narratives 
related to these themes that have been produced and continue to be produced in contemporary 
times.  
The anthropologist Eduardo Viveiros de Castro has argued that the environmental and climatic 
crises are a “civilizational” crisis that makes us worry about the possible end of the world; a world 
in collapse due to civilization’s project in ruins and that makes us revert to certain predominating 
ideas in the form of how we interact with the world and life.  
Every day we are bombarded with information and news about some great catastrophe that comes 
to light in daily chapters in scenes that come to us and even show us places devastated by natural 
disasters like rivers drying up, water shortages in cities, the melting of the arctic region, and so on. 
The images and information that make up these stories about the climate and its changes all come 
together, at all times, to project a possible end of the world. The stories that are being shown 
about climate change have a numbing effect, creating the feeling that there is nothing left to be 
done because the scale of the problem has become so big that we cannot act and thus we 
become paralyzed and do nothing. For climatic researchers, we need to learn how to create new 
stories that explore other perspectives and stimulate other types of thoughts related to life and the 
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environment. And how can we think about the presentation of information and images to show 
climate change in a different light, so as not to continuously repeat the fatalist and numbing 
stories? Joe Smith, a political scientist, has argued that in addition to stories about climate change, 
we need to understand how climate change is incorporated into and affected by many daily 
behaviors. How do people understand and interact with the climate and with nature? How can we 
establish relationships with water and heat, and how can we establish connections with the climatic 
elements and feelings that they can generate? In our research, we look to create new audio-visual 
narratives through the production of a video series about the climate change theme. We are 
searching for other ways to get closer to the climate, nature and human interactions through 
stories and aesthetics that bring us to new perceptions and the creation of new subjectivities. We 
look for connections with art and perform image studies to stimulate the creation of sensorial 
narratives called “transclimatic video narratives”. We seek to create videos as a potential way to 
generate knowledge from sensory experiences in order to create new possibilities of thought and 
research on climate change. Our studies integrate a research project studying climate change in 
Brazil: a subnetwork Scientific Communication and Climate Change, as part of the Brazilian 
Network on Global Climate Change Research (Rede Clima). 

Videographic Fieldscapes: Walking, talking, touching and performing in fringe landscapes 
Gilad Ronnen, Tel Aviv University 

Walking and other spatial activities in fringe landscapes are, to a large extent, a show with no 
audience. The fringe users, the performers of the show, are few and anonymous, unaware of their 
'role' of animating these fields. In these landscapes, the Other often has no physical presence, and 
is present almost only in the form of signs and traces – which are mostly interpreted in a negative 
light: litter, graffiti, etc. Thus, this landscape is perceived as invisible, motionless, voiceless – a 
landscape with no community. These landscapes are also invisible to the planning authorities, who 
see them (if they see them at all) as empty landscapes, or non-places, and are unaware of their 
potential as alternative leisure landscapes. In addition, research in these fringes is relatively rare. 
Nevertheless, different users discover these temporal landscapes around their homes, and despite 
accessibility difficulties, use them for various spatial practices such as walking, riding, playing, and 
more. These activities, however, are temporal and relatively rare; when the traces and bodies of the 
passersby fade away, the landscapes are again left barren and anonymous.  
The current research adopts a multisensory ethnographic method – the going along with video 
approach. This method allows one to document the activities, experiences and spontaneous 
feelings, which “fade away” in the outskirts of the city, as well as the material transformation of this 
landscape. By walking alongside the various individuals, a fabric of events, experiences and 
memories is gradually created, constructing a community of individuals, which are virtually 
connected in this field. The screening of the video offers a stage, or in this case, a screen, for these 
individuals, their unique and intimate contact with the fields, and their conversations in and about 
the landscape. By that, this Other landscape acts also as an animated participant. 
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Projections of an Image: Selfies vs. Photo portraits 
Nicholas Lourantos, Hellenic Ministry of Culture 
Evanggelos Kyriazopoulos, Maritime Heritage Museum 

Photo portraits are a respected form of preserving images of one’s self, as seen through the lens of 
the camera. Especially in older times, when cameras were items too bulky to use, they were the 
accepted way to record the image one wanted to preserve, or use. Technology miniaturization 
enabled cameras to become smaller and much easier to use. But during this a phenomenon 
appeared: selfies. Selfies are not new, at least as an idea. They can be dated back to early cave 
paintings. But nowadays selfies have become viral due to the easiness of picture taking and social 
media contact, by way of the internet. A new way of seeing ourselves into society. 

Biographical Implications of Visual Communication on Facebook - A Methodological 
Approach 
Roswitha Breckner, University of Vienna 

The massive exchange of digital photography on social network sites has created new phenomena 
of communication and possibly also new forms of sociality (van Dijck). In the ongoing process of 
this media shift the question is at stake, in how far and to what extent the use of personal 
photographs, like creating (family) photo albums as to form and assure an image of self and to 
save memories for the next generations (Chalfen, Hirsch, Pauwels, Rose), changes its meaning as 
social practice when performed in facebook. Furthermore, the specific biographical implications of 
this kind of communication are still to be understood since it is not obvious in what way they 
become significant in the long run of a life. Given the fixation of interactions in an ongoing 
facebook-communication, life histories become visible however, even though they were not 
intentionally performed as life stories.  
My paper wants to introduce a specific combination of visual and narration-based methodologies 
as in-depth case reconstruction with which we can grasp how facebook-interaction is embedded in 
biographical processes and vice versa, how images of a biography emerge when looking at and 
following the stream of communication. Finally, ethical challenges in using personal photography 
and data from these sources for social research are discussed. 

Public Transgressions Caught on Camera: Mediated Moralities of Online Stranger Shaming 
Tara Milbrandt, University of Alberta 

Public shaming of strangers via the making and distribution of socially incriminating photos and 
videos disrupts the expectation of public anonymity; at the same time, it raises the question of the 
conditions under which a person might be said to have, in effect, surrendered his or her 
expectation of anonymity when in public. As an important new form of digitally mediated social 
relationships, it is worthy of sociological analysis. In this presentation, I explore the nature and 
scope of photo and video based stranger shaming today. I consider what the visually mediated 
moral imaginary that is being produced through such occurrences reveals about contemporary 
social life. As part of the new politics of public photography, this relatively new form of shaming 
brings together a host of socio-ethical tensions pertaining to public engagement, accountability, 
and the boundaries of personhood in a world of digital camera ubiquity. In this paper, I identify and 
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develop these tensions through an examination of a selection of recent cases involving the making 
and distribution of photos and short videos depicting identifiable strangers who appear to be 
engaged in socially transgressive, though not necessarily illegal, public conduct. As these cases 
reveal, recording and posting such images on the web might constitute an additional 
transgression, thereby introducing new layers of tension and possibility into contemporary public 
life. 

New ways of seeing power, gender and the suit – a viscourse analysis on gender, symbolic 
communication, and violence 
Eva Flicker, University of Vienna 

The paper is placing a focus on gendered relations within elites, political and economic power, 
fashion and the body. What is new about the perspective here is that it starts from a common, 
historically established piece of clothing − the dark suit − in order to relate to macro-structural 
principles of the gender order and the repetitive practice of exclusion in top leadership position. 
On the basis of a visual discourse analysis − a 'vis-course analysis' − of group photogaphies from 
political events like summits, the paper traces global fashion practices marking the field of 
masculinity and power. The visual political communication sends clear signals: nothing changes. 
Women are (still) the exception, 'the other'. No matter how women devise their roles in high 
leadership, they remain imprisoned in a double bind. The fact of a lose - lose situation in the visual 
representation is to be discussed as symbolical violence here.  

“Our Gay Village”: Murals, Politics, and (Re)Claiming Sexualized Space in Manchester, UK 
Ben McNair, University of Manchester 

During the summer of 2014, several surfaces of the Gay Village in Manchester, UK underwent a 
“sprucing up.” New murals appeared on the sides of several buildings in the area which not only 
added bright colors and visual interest but also created a newly-politicized space. Manchester’s 
Gay Village is one of the largest conglomerations of gay businesses and venues in Europe and is 
known across the continent for its attractions and events. The area — part of the Manchester City 
Centre — was officially created in the 1990s as a product of late capitalism; the city used the area 
to its economic benefit but maintained a sense of difference between hetero-centric public policy 
and the queer community.  
In this paper I focus on two of the new murals which, although similar in style and located in the 
same general space, carry very different political messages. In this analysis I consider the murals’ 
exact locations within the Village and the significance of those locations. I also “read” the murals 
and contrast them with existing signage along the boundaries of the Village. My findings suggest 
that the murals point to a resistance against late capitalist ideas and a new claim to an established 
sexualized space. Findings also suggest a stronger sense of collective identity amongst Village-
goers, a fight against the “de-gaying” of the Gay Village caused by hetero consumption of queer 
space, and an argument for more visible lesbian inclusion in a queer scene dominated by a white 
gay male hegemony.  
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Reflecting on the process, negotiating the tensions: Using photovoice method with sex 
workers 
Moshoula Capous-Desyllas, California State University Northridge 

This paper will highlight my process of implementing the arts-based method of photovoice 
method with women working in diverse aspects of the sex industry. In the context of community 
activism, female sex workers in Portland, Oregon were given cameras to photo-document their 
lived experiences, their needs and their aspirations. The purpose of this project was to highlight 
the women’s voices and provide a space for sex workers to represent themselves in order to 
challenge and change local prostitution policy. After the women went into their communities to 
take photographs of important issues in their lives, individual and group dialogue sessions were 
held with the women to discuss the meanings behind their images. Various community art exhibits 
of the women’s photographs were held to create awareness in policy makers, influential community 
advocates and the broader public about sex workers’ diverse experiences and to challenge 
stereotypes and stigma. This presentation will discuss the various challenges of implementing 
photovoice with sex workers, as well as the tensions and ethical issues that continue to ensue as a 
result of our methodology and dissemination strategy. Through reflexivity, I will also address the 
ways in which I navigate these tension and struggles as a researcher, activist, academic, and artist. 

On race, gender, safety and affect: Emotional readiness and visual culture 
Laura Porterfield, University of Wisconsin-Whitewater 

This paper explores the ways young Black women visualize their affective and emotional 
attachments to important everyday spaces and places in the city, especially the home and the 
school. Situated in a larger geographic context wherein discourses around Blackness, female-ness, 
and youth are persistently linked to poverty, educational failure, and moral wantonness, youth 
involved in this participatory ethnography and photography project were asked to capture spaces 
– both in and out of the school – wherein they felt safe. Using discourse analysis and ethnographic 
methods to analyze key participant-generated images and narratives, I argue that an increased 
sense of safety produced a greater sense of emotional readiness to “talk back” to the pejorative 
and controlling images with which youth contend in the wider visual landscape. Their images 
reveal the affective power of place and the possibility for rendering seen that which is often hidden 
in plain sight. 

Conquerors and victims: neo-Ottoman representations in Turkish museums 
Lorenzo Posocco, University College Dublin (UCD) / Ecole des hautes études en sciences sociales 
(EHESS) 

Today more than ever Turkey’s Ottoman heritage plays a role in defining Turkishness. References to 
Ottoman identity have significantly increased in the recent decades, including new books, movies, 
TV series, and public exhibitions.  
By looking into a less investigated subject my aim is to explore modalities of representation and 
consequences of neo-Ottoman narratives in recently-built museums. The research outcomes 
presented in this paper arise from a qualitative study that employed visual documentation 
methods such as photography and participant observation with a camera. 
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Vicarious witnessing: social visualization and mediated representations of collective memory 
at the 9/11 Museum in New York 
Elke Grenzer, Culture of Cities Centre, York University 

One of the stated goals of the 9/11 Museum is to recognize the events of September 11th, 2001 as 
“globally witnessed”. To accomplish this, the museum induces visitors to experience the day as it 
unfolded in real-time and was represented in the media. This presentation focuses on specific 
examples from the museum’s exhibition space to examine the evolution in commemorative 
practices with particular reference to big data, algorithms and personal interactivity. These 
methods are deployed as social relations in the context of the visual lexicon of a “media 
manifold”. Implications for a qualitative approach to the phenomenon of social visualization are 
considered from within a framework oriented to new forms of exhibition and museal practices. 
Particular attention will be paid to the transformation of the visitor into spectator and content 
provider at the intersection of traditional and innovative communicative structures. 

Collective Memory and Atrocity Representation: Visual Sociology and the Ethics of Holocaust 
Research 
Janet Jacobs, University of Colorado 

This paper will explore the ethical dilemmas surrounding the use of visual ethnography in the study 
of Holocaust atrocity memory. In particular, the chapter will interrogate the use of photography as 
a research gathering tool at Holocaust memorials and the tensions between creating a “data 
base” of atrocity imagery and the violation of the memory of victimization. Based on fieldwork at 
death/concentration camp memorials, the work will explore 1) emotional distancing and visual 
methodology; 2) the tensions between data gathering and the re-victimization of the photographic 
subject; and 3) the use of atrocity imagery in the reporting of data. Questions of voyeurism, 
positionality, and the reproduction of anti-Semitic tropes of memory will be examined. 

Local Variations: A Bechers’ approach to the Orthodox and Catholic churches of Tinos 
Zoe Hatziyannaki 

The visual approach of Catholic and Orthodox churches* in Tinos island, Greece is more social and 
spatial than historical or religious. It is a visual research into how the people of the island read and 
translated the coexistence of both creeds in their particular environment. A look into what extent 
different factors like tradition, society, location, ethics, individual beliefs intermingled and made 
their appearance in architectural forms.  
The work obviously refers to the famous “Typologies” of Berndt and Hilla Becher and, as they 
proposed, it is a sort of an anatomy of the relations between constituent parts, where the objects 
of the structures need to be isolated from the context, without colour and as much as possible 
objectively portrayed. In this way the viewer can observe similarities and differencies and reflect on 
the multiple exchanges of specific geographical, social, historical and economical circumstances 
that construct them.  
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The construction of the the alien other – visual representations of the Muslim threat in 
Europe and the United States 
Karin Liebhart, University of New Orleans 

The climate of fear generated by terrorist attacks in the wake of 9/11 and reaffirmed by the 
resounding media presence of the Jihadist fighters for an Islamic State have fueled anti-Muslim/
islamophobic discourses in both, Europe and the United States. Islamophobic rhetoric mingles 
religion, politics, gender issues, and national or ethnic identity. Islam is depicted as an intrinsically 
violent ideology that tends to produce political extremism. Such discourses construct an artificial 
but apparently clear distinction between modern “Western” and backward “Islamic” values in 
order to suggest that Islam has hardly anything in common with “enlightened” Western societies 
and is, moreover, inferior to the latter.  
Against this background the paper draws on a research project which focuses on the visual 
construction of the Muslim as the „alien other“ in political campaigning and the media, with a 
focus on social media. The study adopts a set of quantitative and qualitative visual methods 
(quantitative visual content analysis by means of the software IMatch, political iconography and the 
analysis of visual metaphors). The multifaceted visual-methods approach is applied to the analysis 
of anti-Muslim/islamophobic images in Europe and the United States. The aim is to yield a 
comparative picture of enriched insights about a topical, trans-national political phenomenon. 

Islamophobia – as a matter of fact – emphasis on democracy and humanism at the 
elementary and secondary educational levels. 
Evangelia Kalerante, University of Western Macedonia 

An unstable and uncertain environment, plagued by unpredictable political and cultural 
circumstances, breeds islamophobia, a state of generalized contempt towards a religious dogma, 
and makes a marginalized category of people who are viewed as “others”.  
Either explicitly or implicitly, official norms and rules are internalized by Westerners imbuing them 
with notions of racism.  
Our article examines ways to be used by the educational system toward a revision of religious 
issues that will animate a very concrete scholastic activity that will shed light on citizens’ equality in 
humanistic terms.  
Foremost, emphasis is given to political cultural values that ought to be conveyed by 
comprehensible structures of sets of predications.  
Theoretically, in the micro-educational environment, religious and humanistic studies may conduce 
to notions relevant to humanism, social progress and coherence through the recognition of 
difference with the emphasis on the benefit drawn, and the common interest served by the co-
cooperativeness of the “others”.  
It is believed that democratic functions can constitute a useful tool to approach students and 
educators by means of logical-deductive and historical genetic methods. Thus, in the framework of 
rational institutionalism, rational choice will be tied to internally motivated actions by individuals 
who will contribute to the democratic evolution and operation of States.  
References are made to an altered analytical program reinforced by courses in religious studies, 
democratic citizen contact and history of civilization. In parallel, the educational system will run a 
subliminal program that will promote democratic participation and co-existence.  
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Both levels of education will create an interactive game of daily actual episodes so that theoretical 
knowhow will blend with practical applications so that the theoretical and democratic units will 
mesh with the democratic practices in the educational environment.  
Accordingly other knowledge content will be emphasized to reorient individuals to the 
fundamentals required to reinforce democracy and personality make-up respectful of others 
against islamophobically generated racism.  
In a global environment, the educational system will be preoccupied with the global rendition of 
the meaning of citizen, deflecting those religious and ethnic prejudices that create cognition that 
reinforces ultra-right political actions, and essentially undermine democratic institutions either 
explicitly or implicitly.  
In recapitulation, islamophobia permeates social relations through space and time, as a daily 
experience in people’s life, and ought to be researched as a problem of educational 
misapplication of principles and stands.  
It is imperative that the educational system more broadly reexamine matters related to educational 
goals in a globalized environment and their political dimensions related to social political and 
cultural consolidation of society at a symbolical level. 

Complicit Masculinity and the Black Urban Imaginary: Locating Belonging in the Mediascape 
Jordanna Matlon, Institute for Advanced Study in Toulouse 

For urban populations in Africa and across the African diaspora, the absence of formal work 
threatens masculine identity. Many men respond by embracing neoliberal tropes of blackness 
located in media narratives across urban peripheries. Drawing on participant observation fieldwork 
and interviews with mobile street vendors from Abidjan, Côte d’Ivoire from 2008 to 2009, and 
supplemented by multimedia content, I explore the relationship between black masculinity and 
work in the double context of protracted economic and political crisis. Positioned as illegitimate 
workers and non-citizens, vendors asserted models of masculinity from global black popular 
culture, articulating performative identities as entrepreneurial and consumerist men. I employ 
“complicit masculinity” to examine how a relationship to capital mediates masculine identity for 
black men on Africa’s urban periphery. In so doing I explore the concept of mediascapes, or media 
narratives that embrace a black way of being a neoliberal man that is doubly hegemonic and 
counterhegemonic. I argue that complicity underscores the reality of differential aspirational 
models for blacks in the neoliberal context of severe un- and underemployment and the failure of 
the classic breadwinner model for black men globally. 

Romani people through media imagines: a window to interpreters’ dispositions 
Mayte Martin, University College Dublin 

This paper focuses on the relationship between images of Roma people and their interpreters. It 
aims at exploring the cultural conventions and context that consolidate or change the meanings of 
images of Roma and at the same time guide the interpreters’ dispositions and understanding of 
this population. The study will look at the way Roma have been portrayed in different Irish 
newspapers since their arrival at the end of the 90s. By doing this I intent to study the different 
interpretations that can be found and how they have developed. In order to carry this research I 
intent to apply pragmatics, a linguistic approach concerned with meaning and context. 
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Picturing Migration and Motherhood 
Mimi Chapman, Arizona State University 

Introduction: Picturing Migration and Motherhood uses visual approaches to explore how 
parenting is experienced by migrant mothers in Shanghai. Rural to urban migration is relatively 
new in China and constantly changing as the Central government changes policies related to this 
“floating” population. In conjunction with Chinese social workers working in a migrant village, we 
used photovoice to collect data and provide feedback to community decision makers in order to 
aid intervention development and service provision.  
Methods: Seventeen mothers used digital cameras to depict their parenting experiences in a 
migrant village. Discussion groups were held in which mothers described their pictures and 
explained why they chose to depict particular subjects. The discussions were transcribed in 
Mandarin and translated into English. Transcripts initially were coded independently by two 
Chinese scholars and one American scholar. Together, we derived common codes and themes. 
One Chinese member of the research team returned to the mothers’ group for member checking 
and to plan a community forum. The cross-cultural research team augmented the photovoice 
approach by coding the mothers’ photographs to uncover implicit strengths, concerns, and other 
perspectives not voiced during the discussions.  
Results: Identified themes included mothers’ high educational expectations for children combined 
with a perceived inability to assist. China’s health care transition, child safety, and discipline were 
salient concerns. In the independent coding, fathers’ and elders’ roles emerged, as did the role of 
food in family life, and the hopeful migrant outlook. The community forum produced ideas and 
solutions that are being enacted. Implications: Migrant mothers are willing to engage in a 
participatory process, voicing both the positive and difficult aspects of their lives, and are able to 
engage with decision-makers if a safe structure is provided. This work shows the power and 
limitations of photovoice methodology and presents an alternative for enriching photovoice 
findings. 

Interpreting the Celestial Gaze Through A Technologic Lens: Exploring Professional and 
Public Views of Outer Space through the History of Space Imaging 
Brenda Trinidad & Joshua Gigantino, Arizona State University 

In this presentation we investigate the purpose and power of astronomy-oriented images to invoke 
a sense of imagination of the developing humanity–outer space connection. Examined is a scale 
between aesthetics vs scientific data through ethnographic analysis in how these images are 
granted their utility and purpose. Part of a larger project meant to understand the relationship 
between production and dissemination of these images, this presentation focuses on the 
simultaneous historical development of imaging technology and communication technologies. 
Using this historical perspective we work to gain insights on how the ‘imagined universe’ becomes 
increasingly 'real' via photographs, and changing ways in which communication innovations have 
enabled increased dissemination and ‘accessibility’ of these images to the public. We look to 
unpack the changing definitions of what is ‘real' and 'accessible' about space-oriented images and 
the ways in which they influence changing worldviews and definitions of humanity’s place in the 
universe (Dick & Launius, 2007). Previous science communication research explores the relationship 
between the public consumption of astronomy images focused on science teaching ( (Arcand & 
Watzke, 2011; Smith et al., 2011). In a follow-up project using card sorting, photo elicitation 
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methods, and semi-structured interviews, we will explore ways in which these evolving images 
inspire the viewer to journey to space through new potential stories of the ever-evolving humanity–
outer space connection of their own creation.  

Visual Data and Ethics in research with very young children: an endless process? 
Angeliki Bitou, BNS of OAED 

This paper reflects on ethical issues that arose out of PhD research conducted with very young 
children. Six children under three years old participate in an ethnographic research in one Day 
Care Centre in England and in Greece using a range of participatory techniques such as images 
from video and pictures taken by the researcher or children, field notes, participant observation, 
digital blue camera The paper discusses how important it is for ethical considerations and how this 
must, from the beginning of the research until the end, be taken into consideration. Moreover, 
matters such as informed consent, anonymity and visual data are critically considered. Particular 
emphasis is given firstly to the parent’s and child’s informed consent. The meaning of ‘on-going’ 
informed consent will also be examined. In the initial design of the project, careful reference was 
made to ethical guidelines (BERA, 2004) to consider the balance of harm and effect on the 
children, confidentiality and issues of informed consent (Alderson, 1995). Reference was also made 
to the principles and ethical guidance developed by the National Children’s Bureau (2002; 2003) 
applying particularly to research with children. The paper concludes that being reflective at all 
times during the research (Cocks, 2006) and capturing the ‘ethically important moments’ (Guillemin 
and Gilliam, 2004: 262) is an essential principle in doing research with children. It has been argued 
that informed ‘consent’ or ‘assent’ must move beyond the notion of complacency after gaining the 
written permission from ethical committees, parents, practitioners and children. It is when the 
journey of the ethical research starts and it is related not only to the children, but to all participants. 

Visualising Ethics: Ethnomethodology and practice-games 
Leonidas Koutsoumpos, National Technical University of Athens 

"If anybody offers me a theory, I would say: No, no, that doesn’t interest me. Even if 
the theory were true that would not interest me –it would not be what I seek. The 
ethical cannot be taught. If I needed a theory in order to explain to another the 
essence of the ethical, the ethical would have no value at all."  
Ludwig Wittgenstein  

This paper presents the methodological implications of using video recordings as a way to 
research ethics in education. More specifically the paper deals with the question of why should an 
issue be tackled in the field of practice, when it cannot be tackled in theory, since theory, according 
to Wittgenstein, is not needed in order to explain the essence of the ethical (which is non-sensial, 
in his terms) this research deals with the issues of Ethics as a practical matter that can be studied by 
the examination of specific practices: the practice-games. These games are based on the well 
known Wittgensteinian language-games, but go beyond them since the focus of ethics almost 
always lies beyond language.  
The practice-games of this research took place during a four-year participant observation in three 
educational case studies: an architectural design studio, a music class and a dojo (the place of 
education in the traditional Japanese martial arts – here Aikido). This paper focuses on the way 
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that these practice games were observed through video recordings, following the policies of 
ethnomethodology, which is strongly influenced by Wittgenstein’s language-games. Its founder, 
Harold Garfinkel defined it as “the study of people’s methods,” which could be interpreted as the 
study of the way that people accomplish their everyday tasks. Method here connotes the practical 
way in which people organise their activities (everyday, mundane, but also scientific, architectural, 
musical, martial, etc) and form their practices.  
The ethnomethods of the participants in the three educational key studies, cannot be invented in 
advance, because they are only to be discovered, and this is why video analysis is so important. 
The orderliness of these methods is difficult to be realized because it is like the water in which a 
fish swims, but as soon as it is discovered “it is everywhere one turns.” Nothing is hidden or 
concealed: “everything is in plain sight. The skill of the philosopher or ethnomethodologists is in 
revealing what is right before our eyes, but we cannot see because we are blinded by its 
obviousness.” By focusing on practices, we rediscover the details (like the opening of a door) that 
our habitual seeing of the world usually overlooks.  
The paper finally suggests that this way of rediscovering educational practice-games reveals a new 
way to see ethics overall. There, in the mere doing of the most mundane and everyday educational 
activities, where means and ends conflate, opens up a possibility of education in ethics.  
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Border town Photography in the 21st Century 
Panizza Allmark, Edith Cowan University 

Borderlands or border towns are zones in which identities and cultures are “continually contested, 
shifted and accommodated” (Alvarez, 1995, p. 449). The border town may also been seen as a 
sanctuary, an escape zone, a refuge. My documentary photographs from the remote border town 
of Mae Sot, Thailand attempts to convey the postmodern mélange of traditional and commercially 
driven verve, which is also politically intense. Maesot is situated in Thailand is on the border of 
Burma. The British, following their annexation of Burma at the end of the Nineteenth Century, 
demarcated the present-day border between Thailand and Burma. But for over 20 years many 
protesters and displaced persons, fleeing conflict and economic hardship, have travelled across 
the border to seek sanctuary in Mae Sot. Many Burmese opposition groups and activist have set up 
headquarters in Maesot, alongside this are humanitarian organisations assisting the plight of the 
refugees. The mix of people and place is captured by Australian journalist Phil Thornton’s (2006) 
book titled ‘Restless Souls: Rebels, Misfits, Refugees, Medics and Misfits’ on the Thai-Burma 
Border. My photographic research draws on the text of this book and conveys a postmodern 
documentary aesthetic. It looks at how the space of the border town has been visually transformed 
through the process of globalisation and transnational movements of people. My photographs 
draws on capitalist symbolism, such as fragments of advertising signs, posters and commercial 
waste that permeate the border town and its inhabitants. Each photograph in the collection can be 
cross-referenced with other wider global cultural images and signs, which depict flows of 
referentiality, that evoke a reflection on cultural and political spaces. The documentary 
photographic approach is an intimate study of presenting a complexity of issues that offers an 
insight to a contemporary border town.  

Visual blinded anthropological research in Bangladesh: Can visuality offers some new 
possibilities? 
Ratan Kumar Roy, South Asian University 

The scarce literatures on the visual research in anthropology and sociology in Bangladesh evident 
the dearth of knowledge in its academia. To envisage a new way of viewing, young scholars have 
stepped for dealing with visuality, however they encountered a negligence in mainstream 
disciplines. This paper bringing the question in that matter, is anthropology or sociology of this 
country visual blinded? Having the question and searching for visuality, author searching back to 
the fifty years history of ethnographic practice in academic level. Visual materials and popular 
media culture never been considered as a crucial way of looking to the case, whereas some 
ethnography incorporate images as adornment and ‘authenticity’ of research work. Bearing the 
empirical data, the paper intend to present the academic practices of visual sociology and social 
anthropology that has only ten years old history. Why then a critical discussion is very necessary, 
and what is the point to bring out this issue in an academic paper? To defend, author argues 
sociology and anthropology is walking in a dark tunnel, where sound (sonic expression) and sight 
(visual expression) had been abandoned. Pushing towards (re)imagining a socio-culturally 
distinctive South Asia, this paper claim, sonic and scenic consideration to explore human behavior 
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and cultural can enable new possibilities for the researchers in this region. Therefore, scholars from 
Bangladesh can not deny to enquire the debating history of missing visuals in social science 
research.  
Author likes to include a photographic ethnography that he did during a social movement 
organized by youth in Bangladesh. Researching with camera, capturing the moments and facts, 
observing with camera, coding-decoding images, analysis the photographic data considering 
internal and external narratives and presenting the findings through a photographic montage will 
be discussed. The arguments will lead us to the discursive platform where the question need to be 
addressed that if through visual analysis the rise and fall of a movement been analyzed then, what 
is the fear to looking in a new way? Why there is a bewilderment of academia with visuality in 
anthropological and sociological research of Bangladesh. 

Empowering or Invasive?: A paper that explores the use of participatory visual and narrative 
methods with 'marginalised' groups. 
Elsa Oliveira & Jo Vearey, African Centre for Migration & Society (ACMS) 

Is participatory visual research able to contribute to social justice movements? What does it mean 
when researchers use visual (and, narrative) methods when working with ‘vulberable’ populations 
such as sex workers? Do visual methods reveal increased insights into ‘hard to reach’ groups of 
people? How are issues of power addressed between research participants and the researcher/
research team? This paper will discuss the use of arts-based methods, with special attention paid 
to two participatory visual and narrative projects conducted with migrant men, women and 
transgender sex workers, and with LGBTIQ refugees living in South Africa. Using these two 
projects as case studies, this paper will critically examine the role of community-based 
participatory projects that seek to engage research and research participants with social justice 
action. The paper will attempt to address issues and concerns of representation, ethical 
considerations and epistemological quandries of visual and narrative research with populations 
that are considred ‘vulnerable’ and under-represented. Furthermore, the paper will examine 
tensions, links and strategies when seeking to share bodies of visual works in public spaces. 

Photojournalist in Poland: Problems and Hopes 
Kamila Zarembska, Jagiellonian University 

Photojournalist is a profession of social trust. Talcott Parsons functional systems argued that society 
would not exist without the system profession - professional groups, which are subject to specific 
normalization. These are occupations that required lengthy and expensive preparation. The 
transition from the mechanized mode of fordism production to flexible post fordism entailed 
enormous impact on system operation, as well as completely changed its character. Along with all 
the advances also profession of photojournalist changed. Its function, previously limited to prepare 
photographs materials , now are expanding to writing, filming and editing. However, increased 
flexibility in work and responsibility is not accompanied by an increase in both earnings and 
occupational prestige. The starting point of my analysis is the nature of work of photographers in 
communist Poland. The main problem is change in the work system of Polish press photographers 
and its consequences. 
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Protean Flesh: Splatstick and Gore as Methodologies of Social Critique and Reflection 
Andrew Owen, Cabrini College 

This paper examines fantasy imagery that incorporates the depiction of human flesh as a malleable 
entity, especially for purposes of transformation and disguise. Such a premise obviously features an 
analysis of modern classic horror films such as, but not limited to, The Thing (1982), An American 
Werewolf in London (1981), and, Videodrome (1983), as well as those films typically collected under 
the subcategory of ‘Splatstick;’ the paper also incorporates an in depth discussion of pulp horror 
fiction containing similar thematic elements, from authors such as H. P. Lovecraft, Clark Aston 
Smith and Robert E. Howard. Ultimately, the paper seeks to address the way in which extant 
cultural ideology is both reflected and/ or criticized through the creation of such imagery, including 
eugenic and social Darwinist concerns relating to racial and ethnic corruption and the rampant 
materialism of a consumer driven society. 

Emerging visualities during an MMORPG: Introducing game elicitation 
Elina Roinioti and Yannis Skarpelos, Panteion University 

Massively Multiplayer Online Games are online social game worlds that even after their first 
appearance in 1997 with Ultima Online, still continue to pose new questions in old dilemmas, 
producing not only new spaces of play, but at the same time, new fields of research. These kinds of 
games, with the massive appeal, their in-depth character development and their capacity to 
compel players to work together and at the same time, compete each other, can be played in 
different environments, like in a net café or in home, each of which produce it’s very own spatiality.   
When MMORPGs are played in one’s private room, they tend to produce a visual paradox: the 
production of two interconnected in time and separated in space, frames, which share the same 
acoustic space; in a way, we witness the production and reproduction of two different visualities- 
on the one hand the physical presence of the player and on the other, «the literary device» of an 
avatar. The conceptual dichotomies that emerge in this case, include: solo game versus multiplayer 
game, private-domestic space versus public space, loneliness versus sociability, reality versus 
hyperreality. But how can we approach these emerging visualities, without resigning to classical 
research methodologies that tend to confront but at the end, sustain, a media stereotypical 
depiction of the gamer?  
In order to examine these visualities, we propose a new qualitative research method, called game 
elicitation. We expect this method to help us expose players in front of their own dualism and 
unlike the man in Hopper’s Nighthawk (5), offer them the opportunity to talk about and defend 
their visuality. 

Alternate Reality Games in the creation of a hive minded educational community 
Konstantinos Dranganas, Vu University 

This paper will provide an overview of the concept of Alternate Reality Games (ARGs) and discuss 
their potentials for education with the examination also of their potential application in cultural 
places (museums).  
Alternate Reality Games are a new form of games working as an interactive networked narrative 
that uses the real world as a platform involving multiple media and game elements in order to 
deliver a story that may be altered by the players’ ideas or actions.  
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There is a great deal of debate surrounding the characteristics by which the term Alternate Reality 
Games should be defined. Sean Stacey, founder of the website Unfiction, has suggested “that the 
best way to define the genre was not to define it, and instead locate each game on three axes 
(ruleset, authorship and coherence) in a sphere of "chaotic fiction" that would include works such 
as the Uncyclopedia and street games like SF0 as well”.  
This paper will make a multifaceted approach to the notion of ARGs through the main question 
that is examined “One of the main characteristics of ARGs is the notion of collective intelligence 
(CI). Can this collaborative nature of ARGs be used in educational environments and generate 
knowledge and experience?”  
Collective intelligence is a term selected for its academic importance and relevance for this 
research. The main question also arises the examination of a sub question that is relevant as well 
“Can Alternate Reality Games function as educational tools in cultural places like museums? These 
questions will be answered through a combinational research that includes different facets of ARGs 
found in bibliographical sources and examples and aims to create a strong framework around this 
notion and its potentials.  

What is an Avatar? An attempt to define and classify on and off-screen avatars 
Dimitris Chrisanthakopoulos, Panteion University 

According to the Oxford dictionary an avatar is "an icon or figure representing a particular person 
in a computer game, Internet forum, etc.", while according to the Merriam-Webster, an avatar (in 
computing) is "a small picture that represents a computer user in a game, on the Internet, etc." 
This paper will try to demonstrate that definitions like the above mentioned may be useful as 
starting points to understanding avatars, but by focusing strictly on the visual aspect of the avatar, 
and by limiting them to computer games or to the Internet, they abscure more than they reveal 
about them: It is not their appearance that makes them important, it is their function that makes 
their appearance important to us as their users and/or viewers. Having been enthusiastically 
described as "virtual embodiments", "digital selves", "alternative identities", "public personae" 
etc. the need to define, classify, and most importantly, understand what avatars are and do is 
apparent. 

Representation of female characters in Japanese new wave cinema and Yugoslavian black 
wave cinema 
Vesi Vukovic, University of Antwerpen 

This research will investigate how the female characters were represented in Japanese New Wave 
Cinema and Yugoslavian Black Wave Cinema in terms of the visual and narrative style of the 
movements, as seen from the gender perspective. The term New Wave Cinemas refers to a group 
of filmmakers and their artwork opus in a creative movement within film that emerged in the late 
1950s and continued until the early 1970s. Japanese New Wave and ex-Yugoslavian Black Wave, 
alongside the world-renowned French Nouvelle Vague, developed at roughly the same time. The 
above-mentioned time span will be the temporal determination in this research. Spatial 
determination is encircled within the borders of Japan and ex-Yugoslavia. The juxtaposition of 
areas of interest is aimed to better reveal the original characteristics of each movement and the 
audio-visual style with which films were interwoven. Whether female characters were portrayed as 
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martyrs or survivors, whether they were passive bystanders or active participants, will be crucial for 
this research. 
New Wave movements explored a number of seldom seen ideas in cinema: social outcasts as 
protagonists, antiheroes, the critique of social structures etc. The most unique aspect, representing 
the main focus of this research, is detecting and dissecting an individual style of the movements' 
directors in terms how they captured uninhibited sexuality and the changing roles of women in 
patriarchal societies. Unlike previous filmmakers, who perceived themselves as craftsmen, the New 
Wave directors of post-World War II Japan: Nagisa Oshima, Suzuki Seijun, Hiroshi Teshigahara, 
Masahiro Shinoda, Shohei Imamura etc. and former Yugoslavia: Dušan Makavejev, Aleksandar Saša 
Petrović, Želimir Žilnik, Kokan Rakonjac, Puriša Đorđević, Krsto Papić, et al.saw themselves as 
artists. 
Japanese New Wave and Black New Wave have never been comparatively researched. The aim of 
this research is to explain why the visual and thematic representation of female characters 
possesses passion, vividness and multidimensionality not shown to that extent before Japanese 
New Wave and ex-Yugoslavian Black Wave Cinema. 

Cinema and introspection. The example of Alain Cavalier 
Thanassis Vassiliou, Aix-Marseille University 

Alain Cavalier saw a significant part of his life through a camera lens. For him, making cinema is not 
about taking the time to prepare a film, so that you can shoot it months or even years later when 
the initial enthusiasm has dissipated, something he had successfully done since the '60s. Making 
cinema means taking the camera on the spot, recording and commenting "what is happening" 
right there and then, at the moment of inspiration.  
Being the commentator/actor of a film that he simultaneously experiences and reconstructs, he 
transforms his films into records, as close to pure experience as they can possibly be. His cinema -
the product of an inner personal journey- reveals a different gaze, one guided by and organized 
around the possibility of recording reality.  
In his autobiographical trilogy, Ce répondeur ne prend pas de messages (1978), La Rencontre 
(1996), and Le filmeur (2005), the magic of this cinema reveals itself in the most extraordinary way: 
to film is to look inwards.  

The Social Structure of the Hollywood Pantheon and Its Surprises 
John Grady, Wheaton College 

It is a commonplace that Hollywood's movie stars, even more than other celebrities, occupy a very 
special place in the symbolic order of contemporary American society. Whether as familiars, icons, 
or role and style models, they and their doings have attracted wide popular followings since the 
early years of Cinema, providing a common frame of moral discourse for a diverse and growing 
country and renewing the mythology of the American Dream It is also well established that a star's 
popularity easily, and rapidly, waxes and wanes. But who are the movie stars that have been the 
biggest box office draws over the last four generations? What do their predominant stage 
personas reveal about how Americans defined and assessed the "American Dream"? And is there 
a social structure to the social types represented by the most popular stars of an epoch? A 
dynamic visualization of the more than 250 top ten box office movie stars identified in the Quigley 
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Poll of Movie Distributors, which was conducted from 1927 until it was discontinued in 2013, 
reveals that over the course of four generations the Pantheon of most popular stars contained 106 
members cast as 15 distinct social types in several different relationship patterns. Most striking is 
evidence for an unfolding crisis of masculinity and a broadening of the range of feminine 
accomplishment. 

A visual crossroad of tradition and innovation in the film The Lion King 
Nikos Stamos, University of Athens 

The Lion King is a beloved animated Walt Disney film, brightened with musical and visual harmony. 
It deals with the power of will and a peculiar process to adultness through tradition and innovation. 
It is referred to a game of thrones story about a young lion-prince who is unfairly removed from his 
cultural and familiar environment to the unknown one, after the death of his father, the king of 
animals. When this young lion grows up, he returns to his kingdom and takes back what really 
belongs to him and his people. The wide range of themes of this film, such as the search of social 
and cultural identity, the awareness of the relation between life and death creates social and 
pedagogical questions through intrusive visual elements. Therefore, our target is a critical 
response of this popular film. In order to presume this target, it is used the semiotic and 
archetypical background of the story as well as the signification of its anthropomorphic cultural 
elements, to enlarge its ecumenical meanings.  

The Image of Development 
Taveeshi Singh, Syracuse University 

The rendering of development as a humanitarian project by transnational development 
organizations produces a discourse in which the idea of collective justice is reduced to the idea of 
human rights. This reduction obfuscates the histories and mechanisms of the development 
apparatus, thereby de-politicizing it.  
An analysis of the production and use of ‘negative’ and ‘positive’ humanitarian photography 
illustrates the systemization of visuality in the development apparatus. An image, then, is an 
abstract discursive construct before it is “captured” and produced in material form. 
In this paper, I contend humanitarian photography a) portrays colonial metaphors, and b) produces 
spectacles, and in doing so, naturalizes problems. Through an analysis of two examples that 
illustrate the systematic nature of the construction of visuality by the UN, I make the case that the 
shift from ‘negative’ to ‘positive’ humanitarian images glosses over the historical and political 
mechanisms of the development apparatus and facilitates the integration of development 
discourse into popular culture via images and the Internet. 
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What we get when we produce a vision. Filmic sociology and contradictions in visual 
ethnography 
Luca Queirolo Palmas & Luisa Stagi, University of Genoa 

Based on our ethnographic and visual experience in different research fields, this proposal aims to 
discuss the possibility of a filmic sociology. In the last ten years we have been developing different 
sociological documentaries on several topics: body and gender cultures, prison, migration, gangs, 
urban segregation, among others. Through an authorial point of view, our films shape a way of 
seeing society, built on principles of vision and division (in terms of Bourdieu’s thought) performed 
by social subjects in their everyday life. What we see is what we get, but there are multiple layers 
permanently overlapping between public vision, academic vision, common visions; and the 
researcher/author point of view is the one crystalized in our filmic essays.  
The proposal pretends to develop a critical reflexivity on the relation between sociological 
documentary and ethnographic writing/research. Using fragments of our films, we will engage in a 
discussion on the following topics: objectivity and esthetic in producing sociological visions, 
ethnographic activism and methodological rigueur, participatory devices in research and co-writing 
of scenarios and texts, back translation through visual essays and public reflexivity at large.  
We choose to base our everyday practice on a filmic and public sociology able to fix counter-
visions on social reality, taking position in that crucial field of battle that Gramsci described as 
cultural hegemony. At the same time, we stand for a self-critical approach to our own ways of 
doing research and filmic sociology, learning from the contradictions permanently evocated by 
social actors who contest our visual devices and ways of seeing-objectifying society.  

A comparative analysis of the application and use of Information and Communication 
Technologies (ICTs) in selected manufacturing industries for development in Nigeria 
Taiwo Olabode Kolawole, Federal University 

This is a comparative study of ICTs adoption and use in selected manufacturing industries in for 
development. This study was carried out 2004 and was repeated 2013 (nine years after) using the 
same selected manufacturing industries to assess the level, improvement and extent ICT facilities 
used in these companies. The theory of modernization was explored to explain some 
developmental issues in this study. The same semi-structured questionnaire and IDI were used to 
elicit data on the subject matter. About 24.9% of the total workers (1,247) were sampled for this 
study using quota sampling technique. SPSS was used to analysis the quantitative data. The 
qualitative data was used to buttress the quantitative data. Findings indicated that Seven-Up 
Bottling Company and Frigoglass Glass Industry still remained Intensive ICT Users while only Niger 
Match Nigeria Limited still remained Non-Intensive ICT User while unfortunately, Askar Paint 
Nigeria Limited has gone liquidated. It is also important to discover that only the Intensive ICT 
users improved on relevant ICT facilities. The existing problems of ICT adoption and used in these 
companies remained the same in Niger Match Limited. The study concluded that for a society to 
be developed, management and government at all levels must do all things necessary to ensure 
that all existing organisations must be ICT compliance for workers and organisational performance 
and to enhance nation’s development in order to compete with other companies for global 
standard or recognition. 
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Sitia, Crete 1975 ~ a Flaneuse Unaware 
Gwen Elizabeth Bullock, Photo-Ghia 

In 1975 I spent six months living in Sitia, Crete. Just before leaving in September I photographed 
the people I had come to know, on the streets, at the fishing wharf, drinking in cafes, and at their 
domestic chores. It was the first year I owned a camera, a second-hand Nikkormat. I took these 
photographs as memories for myself, in the touristic sort of way. In September 2014 an invitation to 
return came unexpectedly, as well as municipal gallery space to exhibit these portraits for 10 days. 
As I worked in the darkroom and at the computer printing these images, an emotional state came 
over me, both as a throwback to who I had been, and as a commitment to polish as many pictures 
as possible for the exhibition. 
Thirty-nine years ago I was a naive tourist. I knew nothing of visual theory, voyeurism, subjectivity, 
or what it was to be a flaneuse. Yet these portraits are unpretentious, place the “subject” centrally 
in the frame, and find nearly everyone looking into the camera. On my return visit I was less willing 
to photograph in this way, my theoretical self-consciousness called out. This self-analysis was an 
expected reaction.  
What surprised me was the enthusiastic attendance to the exhibit, and the viral way that word 
spread and brought in the people of Sitia. Radio and newspaper had single ads, but it was 
Facebook that did most of the work. The Sitia FB page currently has 2325 likes, a multigenerational 
audience. The other powerhouse for bringing in folks were cell phones. Every night someone 
would be calling a friend to come over “now” to see his or her photo, or that of a parent. This 
social network that formed before my eyes, as well as interactions among those who had never 
met, talking in the gallery, told me much about the community of Sitia. A photo of a building that is 
no longer standing generated so much discussion about its location, its evolution, and its 
ownership.  
This historical resurrection of debates about the “facts” showed a tight community remembering 
its legacy, generated by an outsider’s “photo album”. I had not realized that almost no one owned 
a camera, until a visitor told me her parents were so proud that they had their photo taken with 
their donkey. A sole studio photographer had sittings, but these street scenes were unique.  
In no way did I maintain an objective approach to this work. I sought out the same streets and 
shops that were still in business, a few of the same people. I wanted to find what had not changed, 
or was at least still recognizable. Sitia has grown to over 8000 people, but it retains its village 
ambiance. People keep the same daily routine of shop hours, the bread shops sell the same 
favorites, the fishermen’s boats are still moored in front of the restaurants, old men still sit all day at 
the cafes, and young people still think of a future somewhere else. 
The city has free wifi, its sultana grape farms have transformed into olive groves, and an airport has 
daily flights. Roof tops are a mixture of satellite dishes and solar panels, laundry and oregano 
plants. Hanging on to the old handcrafts and religious practices are a few who still use house 
telephones or sit on verandas talking across the street. The Greek Orthodox Church is still central 
and Sunday is still special. What visitors to the exhibit most commonly thanked me for was showing 
them what they called the “Golden Days”, and that’s how I remembered them too. 
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Visual Rhetoric in US Agricultural Films 
Joanne Littlefield, Colorado State University 

Educational outreach—presenting research findings from land-grant universities in the United 
States—has, for over a century, been provided to local community members through the Extension 
system. Extension was formalized with federal funding by the United States government in 1912 by 
the Smith-Lever Act. Today the funding formula combines county, state and federal monies. The 
model for Extension programming is a collaborative effort of the expertise of researchers 
(Extension ‘specialists’) working in specific disciplines, and agents (adopted from the words 
‘change agent’ which reflects their community status of providing educational programs designed 
to change/improve situations) providing educational programs to community members interested 
in targeted topics. 
Since its inception, educational programs offered through Extension have been developed using 
the most current technology, delivered in the most culturally appropriate manner. Visual 
presentations—which have included, photographs, posters, flyers, films, slides, video tape 
productions, dvds, blu-ray and online digital video posting—reflect the evolving nature of these 
presentations, based on audience learning styles.  
Important considerations when examining the changing nature of these presentations include the 
manner of presenting, i.e. the ‘treatment’; scripting, actors or characters presented, subject matter 
and target audience. Funding streams have varied, from agency budgets to grant-funded projects 
tightly focused on a particular societal issue—such as pesticide management techniques, nutrition 
and food safety or animal agriculture disease and control. The adhoc nature of the teams that are 
formed to produce these visual presentations provide an interesting study of varying perspectives 
and their associated theoretical frameworks. 
RQ1: What is the background of filmmakers on agricultural and natural resources topics in the 
United States, employed by the United State Department of Agriculture (USDA) and at land-grant 
universities, specifically within Colleges of Agriculture and the Extension system? What role does 
the videographer, and each team member play in the creation of a production? Who is the auteur? 
RQ2: What ways did the discourse on associated topics within U.S. society make their way into the 
workflow and productions of filmmaker, videographers and digital multimedia producers at the 
USDA and subsequent research brokering institutions, such as land-grant universities, Colleges of 
Agriculture and the Extension system?  
RQ3: What treatment methods do various topics receive, and what are the associated variables 
(such as target audience) related to how treatment methods are used?  
The films and video presentations to be examined cover a nearly 100-year span of time, and are 
situated in approximately 20-30 year increments. They are: 
• The Charge of the Tick Brigade (1919) First film produced by the USDA Motion Picture Service 
• The Plow That Broke the Plains (1936) Pare Lorentz production, funded by the U.S. Resettlement 

Administration. 
• This is KCJ 812; Department of Information, University of Nebraska. The 1969 16 mm film was 

produced by Thomas Bare of the Cooperative Extension Service, College of Agriculture at the 
University of Nebraska, to highlight the new technologies serving agricultural communities. 

• Alternative Livestock Enterprises (2000) video production for the emerging audience of small 
landowners in the Rocky Mountains, created by a team comprising Extension agents and subject 
matter specialists, a university videographer, and talent from livestock enterprises. It was 
distributed to government access television stations, through dvd’s to potential landowners and 
to county Extension offices for presentation in combination with educational programs. 



!     !

What You See Is What You Get: Old and New Ways of Seeing Society  
IVSA 2015 ANNUAL INTERNATIONAL CONFERENCE

!29

• Livestock Mortality Composting for Large and Small Operations in the Semi-Arid West. (2012) 
USDA-Western Sustainable Agriculture Research and Education (WSARE) grant-funded project 
with cooperators from Montana, Wyoming, Colorado, and New Mexico. 

Research methods include:  
1. ethnographic content analysis (ECA) that will include video forensics. -this analysis will be used 

to identify genre, voice, associated societal issues, etc.;  
2. in-depth interviews of those involved in the filmmaking where available; 
3. historic document analysis using structure of in-depth interviews to interrogate archival 

materials. 

Re-viewing Marshall Plan Films and photographs about Greece 
Katerina Loukopoulou, Panteion University 

During a rather short period (1948-1952) and as part of the cultural propaganda of the Marshall 
Plan, European Film Unit sponsored approximately 300 documentary and informational films, 
alongside press releases, posters, photographs, and exhibitions. Scholarship has recognised this as 
“the greatest international propaganda/information programme ever seen in peace-time”. Films 
about each of the 16 Western European countries that received US aid after the Second World War 
were produced in multi-lingual versions intended for both national and transnational exhibition. Of 
special interest are the films about Greece, especially the ones whose cinematic narrative is framed 
by references to ancient Greece with the camera seamlessly moving from ruins of the classical 
antiquity to modern ones that the Marshall Plan aid re-builds.  
After almost 50 years, Marshall Plan Films have resurfaced to the public sphere. Having been for 
long buried and forgotten in various US and Western European film archives, since 2006 Marshall 
Plan films have attracted interest in film festivals and the academic community thanks to the 
touring programme ‘Selling Democracy’ http://www.sellingdemocracy.org  
The relevance of these films has been accentuated since 2008 with the economic crisis in the 
Eurozone. And digitisation projects of Marshall Plan films and photographs are currently being 
undertaken to inform and educate future audiences about the first visual campaign to propagate 
European reconstruction and co-operation.  
By drawing on theories of ‘remediation’, my paper will discuss two lines of enquiry: first, I will 
analyse and contextualise indicative examples of films and photographs where obsolescence and 
renewal play against each other in images ideologically dressed with a utilitarian discourse of 
rational progress and liberal humanism which uses classical antiquity as a propaganda vehicle; and 
secondly, I will reflect on the historicity of the old and new ways of viewing and understanding the 
meanings of the Marshall Plan iconography.  

Visualising revolution: Imagery and Political Imagination 
Christos Mais, Leiden University Centre for the Arts in Society (LUCAS) 
  

During the Greek ‘long Sixties’, the majority of the political publishing activity was based on 
translated works. In the following text, I will present the case of how covers and book format of 
such publishing activity—especially that affiliated with political groups, organizations or 
movements—were heavily based on the original works. I argue that visual resemblance was used 
as a proof of authenticity and thus of political authority to the published titles and the political 
organizations that produced them respectively. In order to prove the validity of the argument 
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above, books will be treated as material objects, rather than textual vessels. The elements of 
authority and authenticity will be further examined as constituents of symbolic power that provide 
added value to the symbolic capital (Bourdieu 1984, 1989). The latter has been a key factor in the 
formation of political and ideological groups. 

Women have to know better: Images of a ‘new’ model of life in the pages of the Greek 
postwar magazine Gynaika kai Spiti (Woman and House) 
Pavlos Moulios, Panteion University 

Starting point of my paper is my ‘in progress’ PhD research on the cultural influences of 
Americanism in the early post-war Greece (1950’s), in the field of popular culture and the impact of 
American culture to the formation of consumer-citizens in post-war Greece. My ambition is to 
present you how images and imaginations of a new model of life are presented in the pages of the 
women specialized magazine ‘Gynaika kai spiti’ (‘Woman and house’) during the transitional 
decade of the 1950’s.  
The second half of the 20th century is characterized by “groundbreaking” changes in cultural life of 
the western societies. In the case of Europe the end of the Second World War inaugurates a new 
era for people’s daily life and the Europeans, including Greeks, are called to replace the 
experience of the war with images and imaginations of a peaceful and progressive future. In the 
case of the post-war Greece, the systematic cultural "campaign" of the U.S. begins after 1952, 
while the U.S. economic assistance to Greece ends. In that way, the "American Dream" leaves the 
field of imagination and turns into images and ideas at social categories, such as intellectuals, 
youth, women, etc., introducing to Greeks a new democratic ethos in which consumerism becomes 
the core of the new free world. In these historical terms, the pre-existed political and theoretical 
vocabulary for the definition of society and self are revised while a new one is invented to describe 
the “new European world” in the “American century”.  

Solving problem of Cultural Intimacy by Visualisation 
Temur Gugushvili & Gvantsa Salukvadze, Tbilisi State University 

We carried out a research in the greater Caucasus, Georgia. Namely in Kazbegi municipality 
(Mtskheta-Mtianeti Region of Georgia), in two villages-Sno and Juta, and a town Stepantsminda. It 
should be noted that the study was conducted by the University of Giessen.  
The main topic of our research is “Tourists Attitudes and Services in Kazbegi Municipality”. The 
methods applied for this study have been chosen according to the research purpose and 
objectives. During the field work for collection of primary data we used in-depth interviews and 
field observation. The next step after the field work was analyses of obtained data/information. 
Along with text, the data and its analysis are represented in form of photos, graphs and maps, 
which allows better visualization of the results.  
Due to the fact that on the one hand our research is based on Georgian culture, we had to find a 
way by which we could make some local terms, geographic locations clear for foreigners. And the 
only way was – VISUALIZATION. To solve above-mentioned challenges and to make the terms 
clear for all, we used two methods: i. Photo visualization ii. Pinpoint maps.  
The first method of visualization (i) we used to present incomprehensible terms for foreigners. Such 
as: “Open Bazaar” and “Magazia Chamotarebit” (A vehicle, which moves from village to village or 
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from city to city and sells products.). It is really difficult to explain their meanings without photos 
and also those terms were essential to get main idea about our findings and conclusion. The 
research also revealed the importance of less known towns for foreigners. For instance: Marneuli 
town. That’s why we used ArcGIS (Geographic Information System) for creating maps to make for 
them visible the main towns and their geographic location. Of course with the help of visualization, 
they correctly perceived and analyzed the issue.  

Using the visitgreece social media posts to introduce visual imagery in language syllabus* 
Elli Vazou, Greek National Tourism Organisation/Aristotle University of Thessaloniki 
Periklis Politis, Aristotle University of Thessaloniki 

In today’s digitized society, it is not possible to isolate literacy from the rapid technological 
advances, social and economic factors and their impact on our communication. More than a 
decade ago, Kress (2003) recognized the broad move from the dominance of writing to that of the 
image, and the shift from the medium of book to the medium of screen.  
As we put the emphasis on the visual representation of the world, tourism -- and destination 
branding, in particular-- provide answers to how people consume visually (Schroeder, 2002). 
Tourism is primarily an image-making enterprise where gaze “socially and culturally 
organized” (Foucault, [1963] 1973) is constructed through signs, and tourism involves the collection 
of signs (Urry & Larsen, 2011). Here, Kress’ (2003) claim that “the world told is a different world to 
the world shown” finds its most interesting realisation.  
But, how literacy can be combined with tourism? How can we introduce digital visual culture in 
education? How online destination branding can provide new ideas of how to teach the lesson of 
language in high school?  
In this paper, we explore the possibility to introduce content from the www.visitgreece.gr portal 
that heavily relies on image, such as Facebook, Google+ and Pinterest posts, as a new teaching 
language material addressing teenagers who are actively involved in the digitally mediated 
communication as themselves produce content on these social media platforms. Throughout the 
theory of multimodality (Kress & van Leeuwen [1996], 2006; Kress, 2010) and its application in 
teaching (Kress et al., 2001; Kress, 2003), the basic tenets of online destination branding (Cantoni & 
Xiang, 2013; WTO & ETC, 2014), imagery in tourism (Hunter, 2008; Burns et al., 2010; Urry & Larsen, 
2011; Google, 2012; Moufakkir & Reisinger, 2013), and digital media and learning (Hawisher & 
Selfe, 2000; Snyder, 2002; Warnick, 2002; Gee, 2010) we attempt to answer all the abovementioned 
questions.  

* This research was conducted in the context of the Operational Program Education and Lifelong 
Learning, co-funded by the EU (European Social Fund) and by national resources. 

Irish Tourism and the “Semi-other:” Issues of Inclusion and Exclusion vis-à-vis the Irish 
Diaspora 
Joseph Schuldt, University College Dublin 

In many ways, the tourist is an “other” - a stranger, marked by difference, imposing on the “nation” 
in search of an authentic, alternative lifestyle; the passport the final arbiter of membership of the 
“nation.” But is this always the case? This research project aims to elucidate the way in which the 
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Irish diaspora, through tourism marketing, are addressed as members of the “Irish” nation. I use 
the term “semi-other” to highlight the incomplete “otherness” that the diaspora has and how this 
is presented in Irish tourism advertisements. Using qualitative methods, which include visual 
components (e.g. advertisements), I examine how this “semi-otherness” inadvertently presupposes 
an ethnic form of nationalism/national identity and whom and to what extent this acts as inclusive 
and exclusive. 

Greetings from Vineta 
Eirini Sourgiadaki & Katja Gläss, Zürcher Hochschule der Künste 

He travels around — not in the way of an road trip — more in mode as tourists do. Visiting those 
uncommon places friends told him he has to see once in his life. He is well prepared, has carefully 
studied all the postcards he ever received, equipped with travel books and newspaper traveloque 
writings describing places all over the world. He feels that he already knows too much about those 
places. What he wants now is to feel their atmosphere — the real one — as he has seen on and 
imagined by the postcards for so many times: Summertime in the Aegean. Wintertime in the Alps. 
— what does he see? What does he get?  
Greetings from Vineta is an artistic research project asking for the medium of topographical picture 
postcards as a dispositive for imagined places.  
The German word for a picture postcard “Ansichtskarte”, is composed by the words Ansicht and 
Karte. The first one, the term Ansicht, illustates a perspective of view that makes visible singular 
perceived (wahrgenommen) and interpreted aesthetical contemplation (Betrachtung), translated 
into a staged picture, mostly one that looks ‘beautiful’. Picture Postcards constitutive stereotyping 
content and are normed in their form. It has been one of the first global usable/workable 
communication mass medium, that composes/connects in a unique way local views with habits of 
seeing by an ubiquity range. Their combination of double messaging system (text-picture 
message) - an illustration of a place, a text that locates a place; a personal message of the sender 
to the recipient will specify the medium. Additionally, the communication by picture postcards is 
always one-sided and emphasizes the distance between being home and being away. Meanwhile 
the communication is transferred into the digital world too, meaning that nowadays it is not 
necessary to buy a postcard; instead of that, make a photo, save it in your device, upload it on 
facebook, Instagram, tumbrl or Pinterest.  
The project follows questions like, what do we choose from the variety of the printed landscapes, 
architecture or objects and why? How does our personal memory of postcards create the collective 
memory of places? Based on actual and historical printed picture postcard, the project uses artistic 
methods on photography and writing for research, especially focused on stereotype topographical 
depictions of places in Switzerland and Greece.  
“The purely ‘denotative’ status of the photograph, the perfection and plenitude of its analogy, in 
short its ‘objectivity’ has every chance of being mythical”, Roland Barthes notes in 1977 , and what 
is a myth if not a construction of the past, a paradigm to the present strongly based on fantasy and 
imagination, rather than on facts?  
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Correlation of visual means with methodologies for 'describing' urban environment 
Kalisteni Avdelidi, National Centre for Social Research 

To say the city is a poly-semantic concept and as such refers to many different realities, is to 
disengage from an axiomatically defined City as a Whole and its system of derived propositions in 
order to free fields for the scientific, technical or artistic description of these realities in connection 
with the various aspects interpreted with reference to concrete cities. Our descriptions of different 
realities connected with concrete cities such as Athens, Quebec, Vienna, are linked to with ample 
data prompting to both intuitive and concrete meanings sourced in our experience.  
A starting common ground is the fact that the rapidly evolving and now largely autonomous 
electronic audiovisual means expand the empirical knowledge of reality for both the general public 
and specialists of various disciplines. Moreover, despite the fact that production and use of such 
data and objects are very articulated at the mass media ans social networking services level, new 
models of observing and describing the reality with old and modern means are emerging 
continually that aim to scientific research. The visual sociology as postmodern area is of particular 
interest for the investigation of contemporary urban environment.  
The proposed paper will examine the visual means in correlation with both the methodological 
description of the urban open spaces (when description involves a system of empirical examples 
and general notions of the city form or city lifestyle) and the now widespread practice of non-
antagonistic use of different means (for example, narrative against optical or against mapping or 
against mathematical etc). 

Imag(in)ing Containers as Social Landscapes 
Myrto Tsilimpounidi, University of East London 
Aylwyn Walsh, University of Lincoln 

Containers are part of an overlooked technological revolution that changed the face of trade and 
global connectivity. By minimising the costs of transportation, containers open up a whole new 
space of global trade routes, possibilities for new markets and a new geography of precarious 
labour. Containers appeared in the shipping scene more than 50 years ago and have since 
completely transformed the costs of transportation and handling of cargo and thus transformed 
the dynamics of global trade. Marc Levinson (2006) argues that ‘the shipping container made the 
world smaller and the world economy bigger’.  
We start with the emblematic imagery of globalisation manifested in the flows and distribution of 
products and goods around the world. Yet, in the moment of an economic ‘crisis’, the study of free 
markets and movement needs to be re-imagined in relation to the human costs of capitalism, 
including precarious labour, inadequate resources, human trafficking and migration.  
The phenomenon of containerization is connected to the much celebrated project of integration of 
European markets and open routes and borders for trade. Yet, we claim that unusual characters 
such as metal boxes can be invaluable artistic lenses through which we can view some of the most 
pressing concerns of our era: namely globalisation, migration, urban deprivation, and the new 
geometries of power. In Greece, one of the entrance gates to Europe, there are numerous 
instances of containers arriving at the ports of Patras packed with undocumented migrants 
imagining a better future once they reach European ground.  
At the same time, in Athens containers are currently used as makeshift detention centres, 
incarcerating thousands of migrants in inhumane conditions – in which crowds of men, women and 
children are locked into metal boxes with no ventilation, nor sanitary amenities. This occurs in a 
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climate of increased pressure for the government to appear to have control over migration; but 
without the budget to ensure adequate resources for humane detention conditions. NGOs and 
international aid organisations have repeatedly called for the abolishment of containers in 
immigration detention. In this project, containers have been identified as forming different 
functions that intersect with human rights and humanitarianism: from the containers of goods and 
products arriving in Greece celebrating the new era of European trade and patterns of 
consumption, to the migrants arriving in metal boxes and being detained in containers announcing 
a new era of containment for the unwanted ‘Others’.  
A dockyard full of shipping containers forms a kind of visual short-cut to imagining the successful 
mechanisms of globalisation through the flows and distribution of products and goods around the 
world. On the other hand, containers used as detention centers in the urban peripheries become 
the exemplar of the untold stories of the much less celebrated consequences of globalization and 
the unequal distribution of wealth. In this case, containers signify the narratives of containment and 
contagion that are exemplar of the logic of Fortress Europe. Especially in the era of financial 
austerity, where material deprivation and dispossession accentuates the division between ‘us’ and 
‘them’ along nationalist and ethnic routes. Such divisions serve as fertile breeding ground for 
vulnerability, uncertainty and fear resulting in new patterns of prejudice.  

The Christmas adornment of balconies and the neighbour’s psychism 
Irini Bazara, Panteion University 

Trace is the form of the amorphous  
Plotinus 

This paper is a study based on the presentation and arrangement of decorative items in the 
exterior space of the city balconies during the festive period. Based on this arrangement, a 
phenomenological approach of improvised pluralistic compositions is suggested, which could 
possibly be considered as "informal artistic installations" made by the neighbors.  
The element of the adorner neighbor works like the foreign (Other) that comes to define along 
with us the space and create traces of cosmogeographic psychism structured through cultural 
baggages. The term cultural baggages («baggages culturels») refers to the individual "loads" that 
each adorner bears in relation to his/her sociocultural and family background, as well as 
information inscribed in his/her genetic code, plus the adorner’s individual temperament. 
Additionally, as "cultural loads" is considered the broader sense of culture formed during one’s 
life, the mood and the visual perception of each adorner, as well as the separate/individual 
"horizon of expectation" that shapes one’s personal anticipation and perception every time he/she 
comes in contact with a work of art.  
Wandering through the city, one may trace the different trajectories created by the small Christmas 
lamps’ compositions and depending on the different shapes and colors of the ornaments, whose 
various arrangements transfer messages of both the cultural and the social status of their owners/
adorners, ready to interact with the city and the walkers by.  
Finally, this paper analyzes how the composition formed by each of the adorners is a result, not 
only of the cultivation of his/her individual aesthetics, but also of the organization that is created by 
the adorner’s mood and his/her psychism, referring us to the special aura of every individual, 
although the latter may be absent from the balcony; however the adorner of this limited space, 
leaves evidence, traces of his/her own. The result of this particular process of Christmas decoration 
could, thus, be viewed as a kind of personal "cultural signature" of each of the adorners. 
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Using Documentary Video to Better Inform Urban and Education Policy 
Camille Ferguson, Rutgers University 

Policy studies often focus on top level decision makers and empirical outcomes that characterize 
whole groups. Because of this, the explicit connection between policies and how they affect 
people on a human level is often lost in the scholarly text analyzing the effects of said policies. 
Video is valuable medium that captures rich behavior, complex interactions and layers of 
information. As such, video documentary research can convey understanding of real life impact in 
ways that text alone cannot. By analyzing raw documentary footage of interviews of 5 children, 
researchers implemented a study to gain insight on the confluence of neighborhood factors and 
the implementation of education reform policy in Newark New Jersey. This paper presents the 
ways documentary footage was used to inform the research, the advantages and disadvantages of 
video versus text, as well as lessons learned by researchers in the process of conducting such a 
study with documentarians. 

The image of the city: Picturing placemaking in Forest Gate 
Natalie Robinson, Liverpool University 
Aylin Kunter, Middlesex University 

This paper explores the use of photography as a tool to (re)imagine an increasingly inclusive 
approach to neighbourhood regeneration, focusing on our ongoing project in London's Forest 
Gate area which aims to bring residents together in order to encourage a sense of belonging and 
ownership of their locale. The Forest Gate project supports the integration of the wider local 
community into the benefits the new local businesses have brought to the area. It is rooted in 
'placemaking' through community-based participation: 'a quiet movement that reimagines public 
spaces as the heart of every community, in every city...a transformative approach that inspires 
people to create and improve their public places. Placemaking strengthens the connection 
between people and the places they share' (Project for Public Spaces 2014). For the purpose of this 
presentation, we concentrate on the initial stages of this work, in which images are used to open 
up conversations around collective memories and belonging; informing why, how and which 
neighborhood spaces might be (re)claimed. In constructing these memories theoretically we draw 
on the the work of Ricoeur (2004) on Memory, History and Forgetting, linking these ideas to 
physical space. We investigate how the 'versions' of history represented by the local community 
are materialised in order to remember, and in turn create a sense of ownership of the private and 
public spaces being constructed as part of the gentrification process currently taking place in 
Forest Gate. 

Creating life testimonies through mobile phones: glances on young people snap-shots 
Joanna Tsiganou & Maria Thanopoulou, National Centre for Social Research 

Photography as a life testimony has been used by visual sociologists in order to illustrate aspects 
of social life not easily described through written texts. Nowadays we are witnessing a new social 
trend related to youngsters, the mass production of snap-shots by means of mobile phones. The 
proposed paper aims at examining this phenomenon by adopting three different levels of 'seeing'. 
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The first level is the one of young amateur photographers 'creating'the snap-shots. 'Seeing' here is 
related to observe, select and transcribe aspects of daily life. The second level is the one of 'being 
seen' either by the youngsters themselves or by others. 'Seeing' here is related to reflections, 
glances through a mirror, that are ways to be seen. Both these levels concern the youngsters ways 
of seeing their daily life. The third level, however, concerns the sociological way of 'seeing' the 
phenomenon. That is the questioning about the social uses of this kind of snap-shots; why they are 
created in the first place, for what purpose, how they are used and reproduced. Interviewing a 
small number of youngsters and studying selections of their snap-shots we aim at understanding 
the functions of creating snap-shots as life testimonies within young people's daily life. 

What You See Is What I Get: Exploring Pakistani Children’s Photographs 
Carolyne Ali-Khan, University of North Florida 

Children are rarely positioned as having expertise, or even being experts on their own experiences 
(Dockett & Perry, 2005), consequently they are frequently spoken for by adults rather than being 
allowed to express how they ‘get’ their own lives. This problem is compounded in traditional 
societies (such as Pakistan) in which the place of children in knowledge hierarchies is rarely 
questioned, and children are expected to be seen, rather than heard. Adding an additional layer of 
complexity to this are the myriad Western authors who speak for and about Muslims in countries 
perceived of as being ‘The East’. Building on previous work (Author, 2012; 2014) in which I have 
shared overall interpretations of children’s communications, in this paper I present the findings of a 
visual research project that used photo-elictation with children in northern Pakistan.  
My aim is threefold: 1. To examine the visual texts children produced for evidence of the children’s 
agency as knowledge producers. 2. To consider how this type of visual research, can push against 
institutional structures to create generative and agentic spaces that democratize knowledge 
production. 3. To present the images produced by Pakistani children as counterstories to the 
abundance of Islamophobic ideographic texts that reinforce stereotypical ideas about Muslim/
Eastern cultural decay.  

Continuing Stories, new approaches: Aboriginal young people and Digital Representations 
Fran Edmonds, University of Melbourne 

Aboriginal people in southeast Australia have a long tradition of using markings, designs and 
images for transmitting information about who they are and where they come from. This visual 
rhetoric (communication through images) has always alerted viewers to Aboriginal perceptions of 
their history, heritage and connections to kin and Country. These perceptions and connections 
persist, despite attempts by colonisers to assimilate the Aboriginal population, and later to declare 
Aboriginal people in the southeast and their culture obsolete and inauthentic. As prolific users of 
digital technology, including mobile devices, southeast Aboriginal young people, are today 
continuing this visual rhetoric and assisting in strengthening their culture, asserting their identities 
through their creative engagement with new technology, multimedia and through their online 
digital social networks. In this paper I will discuss the adoption of a collaborative and participatory 
methodology, where researchers worked with a group of young southeast Aboriginal’s (Koories) to 
conduct ethnographic research during a 5-day digital storytelling workshop. Here, youth produced 
multimedia digital artworks to tell their stories, demonstrating their expertise with digital software 
and mobile devices to challenge traditional concepts of the first-person, autobiographical 
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approach to digital storytelling, revealing their ability to adapt digital imagery to explore their 
identities. By reflecting on the collaborative methodology, which is framed by theories of 
decolonisation, this paper situates Aboriginal young people and their control of and expertise with 
digital technology as imperative in transmitting information about their understandings of who 
they are and where they where from, within the context of new ways of seeing 21st century 
Australian Aboriginal cultures. 

Everyday Mobility as a Method of Seeing Contested Identities 
Timothy Shortell & Jerome Krase, Brooklyn College CUNY 

Cities are places of strangers. Urban dwellers are socialized in the norms of interaction with others 
whom they do not know, including those whose cultural practices are seen as “strange.” As a 
result, cities are sites of social conflict. But perhaps more remarkably, everyday urban life in 
ordinary neighborhoods is marked mainly by “cultural strangers” getting along. In the everyday 
rhythms of urban life, particularly in public places such as public transit, people know that they 
must get along to go along. As Krase (2009) notes of the B68 bus in Brooklyn, New York: “We see 
people who might be warring with each other in some other part of the world—and maybe even 
the day before they got here—all getting on the same bus. They just kind of understand. They kind 
of grasp, almost immediately, that this is not the place for that.” Even in times of political tension, 
global cities are usually like this. Quotidian mobilities are the dominant rhythms of vernacular 
urban neighborhoods. This makes mobility an important part of urban life and culture. It is, in a 
fundamental way, the dynamic quality of place. As such, it is important for urban researchers to 
investigate ordinary mobilities in urban public places. We bring examples from our research on 
urban neighborhoods in Brooklyn, London, and Paris to illustrate a method for seeing contested 
identities in the rhythms of everyday mobilities—not only is everyday mobility a significant form of 
social activity, but it is also a key research method in the study of urban communities.  

Images of the lived urban experience - the metropolitan railway of Athens 
Artemis Argyri, Panteion University 

The urban metropolitan railway of Athens, the Athens Metro, is hatching a city under the city often 
as a dialectic between architecture and art, supervised by overground milestones reflecting the 
pulse of the city and its expression in the citizens’ consciousness. 
The dialectic between public space and the construction of identity through social experience is 
twofold, as it touches the realm of the subjective and collective, public and private life. 
The attempt to research Metro as a signifier of public domain focuses on symbolic interaction 
motivating a cultural investment of public space, in order to highlight the significance of lifeworld 
images - the visual culture - as the horizon of the intersubjective approach to public discourse. 
Focusing on the cultural in detecting public policy experiences is borrowing from cultural studies, 
approaching the city as social construction as well as a collective expression of the citizens as 
actors. The unfolding ‘text’ of the underground city is based on semiotics, enriched by urban 
sociology and the mapping of experiences through the experiential understanding of the user. 
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Internet’s potentials for the feature of collaborative fieldwork in visual urban studies: 
Learning from three experiments in Hamburg 
Cecile Cuny, Université Paris Est Marne la Vallée 
Florine Ballif, Université Paris Est Créteil 
Hortense Soichet, Université Paris Est Créteil 
Anne Jarrigeon, Université Paris Est Marne-la-Vallée 
Lucinda Groueff, Université Paris Est Créteil  
Sylvaine Conord, Université Paris Ouest Nanterre La Défense 
Héloïse Nez, Université François Rabelais de Tours 
Alexa Faerber, HafenCity University Hamburg 
Yuca Meubrink, HafenCity University Hamburg 
Sonja Preissing, University of Köln 

In the field of urban studies, images are intrinsically related to knowledge, thought and action. 
During the 19th century, several picture-taking missions focusing on monuments or entire 
neighbourhoods were conducted in France and in other European countries in order to keep 
records of built heritage that risked being lost to future generations because of the major 
transformations affecting industrial cities. Closer to our time, the workshop conducted by Robert 
Venturi and Denise Scott Brown in Las Vegas in the 1970s consisted in exploring The Strip using 
films and photographs taken from a moving car (Venturi, Scott Brown, Izenour, 1972). More 
recently, several scholars have used photography and film as a research method in order to study 
urban transformations at different levels (Jarrigeon, 2012; Cuny, Färber, Hägele, 2014; Suchar, 
2004), the social use of the domestic sphere (Bonnin, 2007), city memories (Petiteau, Pasquier 2007; 
Barrère, Levy Vroelant, 2012) or the social life of cafés and bars (Conord, Steiner, 2010). These 
researches developed a stimulating reflexion on visual methodologies, demonstrating their 
contribution to urban studies. Although these researches were often based on a collaborative work 
involving scholars in social sciences, filmmakers or photographers, they nevertheless rarely 
documented the conditions of these collaborations and their effects on the way the research 
design was implemented into the fields, the results shaped and presented to a larger audience.  
This paper aims at answering these questions by presenting the design and the results of a 4-day 
collaborative experiment conducted in 2014 by a team of sociologists, anthropologists, planners, 
architects, photographers and filmmakers in the German city of Hamburg. The experiment was 
lead by three different teams, who tested different collaborative methods of visualization on quite 
the same field. Drawing on the experience of each team, our paper will first insist on the use of 
language, vision, body and digital media in order to coordinate the fieldwork. It will then present 
the design of the website, that has been developed in order to feature the experiment’s results on 
Internet, and show some examples of fragmented narratives or “situated knowledges” (Haraway, 
1988) about urban experience in Hamburg, that it enables to construct.  
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In the Shadows and in the Light: A New Visual Dis/Abled Culture 
Christos Stavrou, Lancaster University 

The growing visible presence of previously excluded ‘disabled bodies’ within contemporary public 
culture tends to easily escape a critical examination of its complex, multilayered, political nature 
and its underlying contradictions. It has been commonly celebrated as promoting liberal notions of 
difference, making embodied alterity attractive, and acting towards cultural and social change. 
However, taking as example a series of photo-media which were related to elite disability sport and 
the Paralympic games, and which became objects of attention in everyday life in UK during the last 
years, I intend to step back and have a wider view of this ‘new’ kind of visual culture and its framing 
transformative processes, such as the increasing commodification of dis/ability, the resistasnt 
ableist discourses, and the instrumental part of photography in systems of knowledge. Borrowing 
conceptual work from critical disability studies and visual sociology, and utilising a methodological 
approach that brings in dialogue the differing strengths of contrasting visual methods, I am going 
to question what these photo-images want and the limits of a critical gaze within the cultural and 
social contexts of a consumerist society, (post)identity-politics, and the disabled people’s activism 
towards equality and justice. 

Empowering the socially invisible: a study on the use of digital imaging practices among 
people living with HIV in South Africa 
Chernelle Lambert, University of Antwerpen 

Over the past three decades HIV/AIDS has been one of the global south’s most devastating 
epidemics, claiming the lives of more than 36 million people to date (Sankoh, Arthur, Nyide & 
Weston, 2014). Currently, there are 35 million people living with HIV, of which 16 million are not 
aware of their HIV status. There are 24.7 million people living with HIV in sub-saharan Africa alone, 
with South Africa accounting for 23% of all new in infections. (UNAIDS, 2013). People living with 
HIV/AIDS often feel ostracized within their communities and are less likely to seek health care 
treatment in fear of discrimination. For many years, liberation and rights movements have given 
disempowered people the opportunity to speak about their life experiences publicly, contributing 
to the development of a creative ethnographic methodology through visual narratives such as 
digital storytelling (Matthews & Sunderland, 2013). Simarlarly, photo-voice, a visual participatory 
methodology which builds on images and narratives - particularly in the field of health and human 
services - has been used in numerous South African contexts within NGOs, research organisations 
and higher education institutions to investigate the awareness of HIV-related stigma and its 
impacts on society and people living with the disease (Moletsane, 2009; Matthews & Sunderland, 
2013). These visual methods have been proven to contribute positively to the empowerment of the 
socially invisible. In an attempt to develop a holistic visual methodology which may be utilized for 
the empowerment of marginalised persons in society, this paper is a systematic review of the use 
and impact of digital imaging practices used among people living with HIV in South Africa. 
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Arts Workshops as Research: Data and Ethics in Communicating Chronic Pain 
Jen Tarr, London School of Economics and Political Science 

There is a growing body of work on visual ethics with lens-based media (Papademas 2009; Prosser 
et al 2008; Wiles et al 2012; Mitchell 2011), but relatively less attention has been paid to the ethical 
issues associated with arts-based methods as a type of visual research. As arts based research 
grows in popularity, it is critical that we think through the ethical issues associated with these 
approaches, particularly given the challenges of adapting arts practice to social research contexts 
where ethical issues and the role of institutional review boards are increasingly foregrounded.  
This paper draws on data from the project Communicating Chronic Pain, which explored non-
verbal methods of expressing pain through arts workshops using digital photography, drawing and 
sculpting, sound and music, and participatory theatre. The paper explores a number of issues 
associated with arts-based visual ethics through the framework of this project. These include 
negotiating issues of anonymity in a context where the norms of social research to make 
participants anonymous conflict with the norms of art in which art-makers are credited for their 
work, and the possibilities and challenges of using Creative Commons licensing to negotiate issues 
of ownership and copyright. More broadly, the paper considers the role of the research team in a 
workshop process where we became participants ourselves, and consideration of what aspects of 
the arts workshops constitute data, particularly in light of the funder’s requirement to archive the 
data for later reuse by other researchers. We show how ethical issues that may be relatively 
straightforward for text-based research need to be reframed for use in arts-based approaches.  
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Saturday, 27 June 2015 

Blipfoto: A new return to the beginning of photography 
Eve Forrest & Hazel Hall, Edinburgh Napier University 

What we call the beginning is often the end.  
And to make an end, is to make a beginning .  
The end is where we start from  

TS Eliot, Little Gidding  

If, on TS Eliot’s suggestion in Little Gidding, you come any way into photography, it seems 
inevitable that there will always be an eventual return to where you began. Everyone has a different 
place from where they start their own journey into the photographic. For many their introduction is 
posing for photographs then sitting down, thumbing through old albums. In the digital era, the 
touching of paper has now shifted to scrolling on screens. We must go back further than paper, to 
find our beginnings when discussions turn to old ways of seeing. Stories that often accompany 
physical and digital photographs connect to other oral/visual traditions, and return us to pictures 
drawn in the sand and painted on coarse-textured cave walls. In the era of wild enthusiasm for 
photographic image taking and making, the visual turn continues on, unabated. Whilst there are 
many photography sites that encourage and facilitate varied practices in different ways, Blipfoto is 
particularly of interest when examining old and new ways of seeing. Using in-depth conversations 
with its members we explore the blend of old practices and new technologies that make the site 
unique. The policy of only one upload per day, funding by membership subscription rather than 
advertising and the encouragement of members to accompany their photographs with text, is a 
return to the beginning of an older era where photographs were singular and curated. Blipfoto has 
the feel of an analogue, paper place within a wholly digital space.  

Data collection and analysis of audio-visual research methods using Critical Realism 
Wayne Mlazie, Directorate of Public Service Management- Botswana 

The paper discusses the contemporary use of audio-visual research methods in a policy 
implementation study that was recently conducted in public sector organizations of a developing 
nation. The study proceeded by combining critical realist ontology and constructivist epistemology 
to analyse empirical audio-visual data using a critical realist step-wise framework for understanding 
and identifying causal structures and mechanisms in the ICT sector. Two aspects are applied in 
relation to each other that make the approach highly practical and novel in addressing policy 
research and evaluation issues. Firstly, the utilization of digitized evidence in the form of audio-
visuals (text, pictures, audio and video) collected on the case over an extended period of little over 
3 years, as primary source of data and, secondly, the rigorous and systematic application of multi-
method techniques and procedures for qualitative data analysis with the aid of computer software 
(ATLAS.ti release 7). 
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Vivid Sociology - Renovating Epistemologies 
Dariusz Gafijczuk, Newcastle University 

“Only a sociology which set  
the petrified antitheses of its organization in motion  
would come to its senses” 
Adorno 

How does sociology come to its senses? In order to answer this question this paper addresses the 
old and new ways of seeing by exploring the relationship between sociology, and the notion of 
‘live methods’ (Back, 2012), arguing that any reinvigoration of sociological method, theory, and 
practice, must find new ways of perception. The vitality of the social cannot be maintained without 
renovating its sense of vision. Renovated epistemology that can underpin the social and human 
sciences must find new ways of making the world we share vivid in its vitality. Thus, my analysis 
attempts to transpose old visions into contemporary setting by working with the ancient concept 
of enargeia (vividness, palpability, manifestation). Harking back to the Greek tradition of Homer 
and Plato, enargeia was a rhetorical device that attempted to bring an event, past or present, as 
near as possible into the moment of interaction with its description. In this sense, enargeia 
attempted to solicit a condition in the reader or the observer that can be described as virtual 
witnessing of an event that was not observed directly. This kind of evocation of vision, as I argue, 
holds promise for how we think of sociology and visual culture today.  

Censoring Images: the contemporary digital environment 
Ioannis Ziogas, University of Western Macedonia 

Freedom of expression is a constantly challenged issue. Some of the most important cases related 
to freedom of expression have occurred in the field of art. Images have been repeatedly censored 
over various periods of time. Degenerate Art has been the most important example of the 20th 
century, being one of the numerous paradigms that exemplify the way images can cause in many 
occasions fierce reactions.  
Historic examples of censoring images are integral episodes of past and recent art history. From 
Andre’s Serrano Piss Christ (1987) to this year’s tragic events of Charlie Hebdo the images transmit 
ideas that can cause the most reactionary confrontations. The image, whether painted on a canvas 
surface, in the front-page of a newspaper or presented on the computer surface, functions as 
cultural stimuli with multiple signifying layers. One reactionary outcome of that, are cases of 
censorship that become paradigms of limitation of art expression. The digital “democracy” has not 
deterred the authoritative imposition of censorship.  
The presentation will examine cases of censorship as they appear in the digital era. It will also find 
links with freedom of expression cases as they appeared in previous historic periods in traditional 
media. The comparative study of the way images were censored before 1990 and today, when 
digital images have created their own huge field of references will bring new topics for research. 
Another issue that will be examined is the role of the artist as a social subject in contemporary era 
and the way issues of freedom of expression are shaping his role in the new era of images, the era 
of digital environment. The paper will reveal the way freedom of expression, despite the variety of 
the way it appears, is a timeless phenomenon with multiple consequences.  
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Visual study of Warli art 
Renu Zunjarwad, Arizona State University 

Warli art exists since 3000 years and is practiced by Warli communities living on the border shared 
by the states of Maharashtra and Gujarat in Western India. This study focuses on tribal 
communities in the villages of Aine, Rankol, and Dabhon situated around 70 miles of north of 
Mumbai, one of the major metropolitan cities in India. These tribal communities are well known for 
their primitive social and cultural practices and Warli art. In recent years, they have been facing 
severe challenges including poverty, alcoholism, and limited work opportunities. As a result, their 
traditional Neolithic art, culture, and social practices are on the verge of extinction.  
The focus of the research presented here is to apply an interdisciplinary visual research lens to 
study complex social issues and establish methodology that builds upon previous knowledge of 
visual research. In the process, it institutes a methodology that combines approaches from human 
sciences and design research. Analytical theories and documentary research techniques 
implemented in the research bring together old and new analytical practices to reveal implicit and 
explicit knowledge of culture, context, individuals, and social situations. They throw light upon 
interdisciplinary research challenges and open a dialog for advanced visual research techniques 
that can take advantage of many technological developments.  
Finally, project aims to construct a generalized interdisciplinary visual research approach that can 
be applied to other cultural studies in near future.  

Art and Visual Resistance as Political Correctives in Hong Kong’s Umbrella Revolution: 
Subaltern Hongkonger Iconoclasm of Chinese Hegemonic “One Country, Two Systems” Icons 
and Myths 
Daniel Garrett, City University of Hong Kong 

Even as visual traces of the unprecedented Umbrella Revolution in the Hong Kong Special 
Administrative Region (HKSAR) were feverishly expunged from the city’s urban fabric and wiped 
away from the icons of state power by the local Chinese regime in December 2014, the furtive, 
recurrent, and pervasive resurgence of subversive images of political defiance in the new year have 
become a symbolic visual nemesis to, and repudiation of, the hegemonic myth and visuality of the 
putative demise – and purported failure – of the non-violent civil disobedience movement widely 
referred to as, albeit imprecisely, Occupy Central with Love and Peace (OCLP). Though commonly 
deployed in textual and verbal accounts by local and international mainstream media, the overseas 
community, and by Chinese and HKSAR governments, OCLP or Occupy Central – as a label and 
notion of new social movement form of civil disobedience in a Chinese city striving for genuine 
universal suffrage – had been quickly overcome by events in late-September 2014 before Occupy’s 
scheduled commencement on China’s National Day that year. Hongkongers’ spontaneous moral 
indignation and outrage at excessive HKSAR violence against peaceful demonstrators outside 
government headquarters, instead, ultimately gave impetus to the preemptive emergence of the 
Hongkonger uprising. Variously referred to as the Umbrella Movement or the Umbrella Revolution 
by participants, and vividly evident in the ubiquitous protest art and visuals situated throughout all 
major occupation encampments and subaltern Hongkonger online counterpublics, the popular 
groundswell tapped and visually expressed widespread latent cultural, economic, political and 
social tensions in the society long obfuscated or minimized in official hegemonic discourses that 
almost exclusively extolled of the success of the ‘One Country, Two Systems’ (OCTS) socialist 
ideology. This repertoire of street and Internet-based insurgent images, it is proffered, constitute a 
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visual political corrective to the dominant forces’ official narratives of success and harmony under 
Chinese sovereignty – as do their continued appearance across the city post-Umbrella clearance. 
Using on- and off-line participant observation and researcher and subject generated images 
during the months-long movement, this paper investigates the new image politics of subaltern 
Hongkonger visual insurgency in the “era of [political] disobedience.” 

 

X|Ornamentism 
Nadia-Konstantinia Hatzimitraga, University of Western Macedonia 

The historical re-emergence of ornament and its proliferation in the dominant visual language 
coincides with significant advancements in digital design and the Internet era, ranging from the 
improvement of Flash-based technologies to the wider availability of more sophisticated CAD/
CAM software. While we now have a greater variety and more sophisticated tools to work on 
ornament, its proliferation seems to resonate with a divided social narrative. From urban graffiti as 
identity tags to Internet memes and trolls, from Shirin Neshat’s ornamental calligraphy as a 
revealing garment to Zaha Hadid’s parametricism as an architectural spectacle for authoritarian 
and suppressive regimes, ornamentism as a wider concept resists primitive models of faciality (as 
introduced by Deleuze). Ornament in the information era signifies a world that is no longer 
structured on the opposition between front and back, public and private, etc., it remains an 
uncoded prelinguistic form of identity that transcends the propositional logic of more traditional 
political rhetoric and alerts to the new social and political realities that have emerged. 

Creating Visual Community: Developing, Supporting and Promoting Photography in Houston 
Texas 
Tracy Xavia Karner, University of Houston 

Houston Texas may seem to some like an unlikely place to find one of the most lively, engaging, 
and supportive communities for photography in the world. How this came to be is a fascinating, 
sociologically rich story of passionate, visionary individuals and three core institutions: the 
Photography Department at the MFAH under Anne Wilkes Tucker's direction; Fotofest , the largest 
international photography festival in the world nurtured into being by Fred Baldwin and Wendy 
Watriss; and one of the few membership-based photography organizations that is well resourced 
and financially stable, Houston Center for Photography. This project chronicles the origins of the 
photography community within the broader context of Houston, traces the efforts of key 
individuals and discusses the various social, historical, and economic factors that have helped to 
shape this thriving art world. Using qualitative methods of participant-observation, interviews and 
archival research, the striking evolution of this community is approached both sociologically and 
aesthetically. Charting the shift from regional interests to international recognition within a broader 
organizational analysis, the Houston case provides an insightful look at how art worlds are formed 
and fostered. 
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Redefining the Visual: Embodied Interactions with Digital Image 
Enis Âli Yurtsever & Zerrin Iren Boynudelik, Yildiz Technical University 

The evolution of images and the ways we relate to them bear witness to the curious history of how 
we, as humans, have come to regard ourselves in the face of the immensity of existence. As 
Heidegger so eloquently puts, for quite some time now, we’ve been living in the “age of the world 
picture”, where ‘the world’ implies the totality of nature as well as all human endeavors like history 
and culture, and ‘the world picture’ specifically refers not to a picture of the world, but rather to 
“the world conceived and grasped as picture”. And images as representations of that “world”, 
signifying meanings and delivering narratives, occupy an ever-expanding portion of our visual 
space.  
Courtesy of the rapid proliferation of digital technologies over the last three decades, the 
pervasiveness and ubiquitousness of those visual representations have risen to unprecedented 
levels. The transformation of images into digital objects that are computable by algorithms has 
engendered a number of drastic changes in the cultural landscape: Unlimited instant reproduction 
of images at barely any cost, and their effortless appropriation, manipulation and recreation, for 
example, have annihilated established concepts like authorship and ownership. Yet more 
importantly, images have become liberated from surfaces that used to bind them, emancipated 
from frames that used to enclose them. Screens, the primary places of manifestation for digital 
images, which used to stand still on desktops and walls only to be stared at like Renaissance 
paintings, have started to become more and more mobile, assuming an ever increasing variety of 
size and shapes. We now carry screens, and for that matter images, in our pockets; we wear them 
on our faces as eyeglasses, or on our wrists as watches; we cloak the facades of our buildings with 
them.  
Fortunes of the western civilization have always, to a large extent, rested on the visual. The 
unyielding domination of seeing, as it’s been passionately argued by McLuhan and Ong among 
others, suppresses rest of the human sensorium, resulting in an almost hegemonic ocularcentrism. 
Accordingly, discourses of visual culture, since the dawn of modernity, presuppose a disembodied 
sense of sight, promoting a pretense that images of things are perceived solely in the mind.  
Yet, the process of digitization, redefining the essence of the image, has also kindled a potentially 
much more significant change, which, in fact, challenge this established discourse: images are now 
ceasing to be the objects of an exclusive visuality, that is, they are quitting to be the things that are 
out there just for being looked at. They are fast transforming instead into dynamically interactive 
entities, which are intelligently responsive to various somatic acts of their audience, such as the 
touch, head and eye movements, gestures, and other postures of the body.  
It is, therefore, rather tempting to predict that we’re moving towards a future where we shall be 
living in a new world of images, fundamentally different from the one we’ve become so 
accustomed to over the last few hundred years. To comprehend this new world, and to understand 
the nature of our relationship with its “intelligent” images, we should be prepared to re-think the 
sense of seeing in a holistic and embodied context, and take a number of questions inherently 
technological, and tackle them from a philosophical point of view. Questions such as, what sort of 
attributes does the digital image have that may potentially reconstruct our sensual interaction with 
it? What kinds of embodied experiences do these attributes promise? And how would such 
experiences possibly transform our perception of reality versus representation? Drawing on 
Merleau-Ponty’s formulation of the phenomenology of seeing as well as McLuhan’s and 
Heidegger’s propositions on the essence of technology, this paper attempts to deconstruct the 
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digital image, investigating its potential to redefine the visual and its place in our rapidly changing 
social fabric. 

Images as Authoritative Knowledge in Public Engagement with Emerging Technologies 
Kathryn de Ridder-Vignone, James Madison University 

Images and visualizations play an important role in the generation of scientists’ authority, but those 
visual representations do not always fulfil their promise as objective scientific knowledge (Daston 
and Galison 1992; Lynch and Woolgar 1990). Literature on public engagement delineates several 
models of communication (top-down, two-way, bottom-up), but the role of images in those models 
is not clear (Lewenstein 2010). In 2012, Davies, et al, argued that “material deliberation” should 
include forms of knowledge not easily recognized as the “reasoned discourse” assumed to be the 
source of scienti f ic authority. They argued that public engagement activit ies 
“should...acknowledge the whole person, including the affective, intuitive and embodied” and 
“the situated and relational nature of the deliberative process” (352–353). When “affective, 
intuitive, and embodied” features are included in deliberative activities, how do they affect the 
learning outcomes and authority of the participants’ knowledge? This research conducts a visual 
discourse analysis of photographic images and associated writing and discussion created by 
participants in a multi-day public deliberation event to demonstrate the authority of images and 
visualizations made by nonscientists to represent the present and potential futures of emerging 
technologies. This study argues that visual forms of communication are powerful means of 
facilitating critical dialogue and representing citizens’ values, desires, concerns, and curiosities 
about emerging technologies. I examine “material deliberations” as the work participants do to 
place knowledge (science/technology) into context (values, desires, emotions) (Wagner 2011; 
Latour 1986). Preliminary data suggest that visual representations allow participants to formulate 
more complex, critical, and creative thinking. 

Digitized Personal Archives as Ecosystem of Open Deep Data 
Asli Telli Aydemir, Istanbul Şehir University 

I have long been considering Guy Debord's fascinating concept of "counter-memory", especially 
in terms of what has been forcedly erased from our recent socio-cultural histories during post-war 
periods and post-crisis situations by the hegemony. We are passing through periods of unrest, 
social mobilization and protests based on basic rights and/or against economic and political 
corruption of the 21st century state apparatus, in almost all diverse regions of the world. Diverse 
populations are now much more aware than in the past decade about how their rights are 
infringed by coercive measures of the giant state as well as the post-neoliberal actors of 21st 
century economic over-systematization of the globe. This awareness is also refreshed quite 
frequently by the networks of networks in the net, reminding cyber-citizens of the data power via 
converged media tools such as infographics, caps, screen shots, short videos, digital story telling 
features and overall transmedia. Some human actors belonging to the decentralized clusters of 
these networks also have the technical capabilities in order to render personal archives of older 
times as well as construct their own archives using smarter, open and collaborative archives. The 
so-called personal archives of older times, right as soon as they are digitized, are parts of a 
completely new ecosystem of open deep data. The moving and fixed images of the few 
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autonomous archives, which Istanbul Sehir University Library and the Technological Transfer Office 
are recently collaborating towards digitizing, will be taken as a case study. The power dynamics 
and the processes through which these dynamics create and convert this ecosystem are still open 
to question. This paper will attempt to formulate questions related to this new ecosystem of 
counter-memory and provide a visual mind-map of the technical, academic communities involved. 

Surveillance and mobile visual culture 
Vasileios Bouzas, University of Western Macedonia 

The development of surveillance practices as expressed in the modern global community, 
especially through social networks is an undeniable reality. The extension of the senses and in 
particular the extension of the gaze, as resulting from the technological evolution, occurs with the 
parallel low or no visibility of monitoring. The person is both the subject of an automatic data 
collection through social networks and the object of the intervention. The transfer of the idea of 
‘Panopticon’ and the ‘big brother’ to the information architecture of the social networks not only 
creates a new practice to limit civil liberties and rights and a conversion of a disciplined society to a 
controlled one, but also a new 'release' of the power of the gaze and a new way to record and 
analyze the mobile visual culture. The surveillance through social networks creates information 
collections and databases that constitute an archival approach to their visual culture as well as a 
field of innovative artistic practice. 

Photo elicitation interview with professionals in visual: new challenges to an old method 
Alexandra Zapolskaya, Higher School of Economics 

Despite its frequent usages in sociological research photo elicitation interview (PEI) is still one of 
the underestimated methods in researching the production of visual culture. Being often applied 
to topics that have nothing to do with visible the method rests paradoxically unknown in the 
exploration of image industries.  
The presentation outlines the perspectives of applying PEI to the research of professional image 
production. I draw upon my research experiences* with news photographers to examine the new 
challenges of photo elicitation technique.  
Discussing a news image with its creator permited to observe the professional common sense of 
photojournalist that helps him both to shoot pictures and to justify his choices. Importantly, the 
case of interviewing “visual professionals” subverts the discussion on the potential of the 
photographs to change the power balance in the interview suggesting that it might also serve for a 
dominated interviewer.  

Narrative Maps: Personal Cartographies of Form and Content 
Yolanda Hernandez-Albujar, University of Pittsburgh 

Maps have had very important roles in the history of civilization, the emergence of societies, and 
the survival of cultures. They share the function of locating specific spatial points that the map 
differentiates from their surroundings. In addition to be geographical visual representations, maps 
also tell particular stories. In my research on identity constructions in Latino women and their 
perception of their roles as mothers, I collect and interpret data through visual methods. Inspired 
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by the story-telling potential of cartography, I develop a narrative map for each video interview I 
conducted. As a novel visual method, I use maps to explore the participants’ positionality in their 
personal and relational worlds. Narrative maps show the participants’ telling in terms of both form 
and content. This tool allows for a dynamic space of negotiation that generates dialogue and 
critical questions for participants, researchers, and audiences. 

Analysing 25,000 images 
Yannis Skarpelos, Panteion University 

Here should be my abstract 

Ways of (not) seeing: the ethical and epistemological conditions of online visual practices 
Edgar Gómez & Helen Thornham, University of Leeds 

In 2007, Judith Butler argued that the normative condition of contemporary visual society is of ‘not 
seeing’. Her contention is that ‘not seeing’ is both a practice within visual culture and a condition 
for participation in it (2007:966). For Butler, writing in response to Susan Sontag’s (2003 and 2004) 
work on photography and at a key moment when critics (amongst others) were reflecting on the 
circulating images of Abu Ghraib and Guantanamo, ‘not seeing’ simultaneously sets up and 
disavows the aesthetic content of the visual image (2007: 966).  
The premise of Butler’s argument – that in a culture of hypervisibility we are not seeing, and indeed 
that not seeing has become a condition of participation in contemporary visual culture – is one we 
would like to stretch further to think about visual culture in the age of social media. In this paper, 
we draw on several fieldwork examples (on photographic practices, military media and young 
media producers), in order to reflect on theoretical, ethical and methodological issues that have 
arisen around the use and claims of digital photography in social media. Our contention is that 
‘not seeing’ is the condition shaping many (problematic) interpretations of visual elements of social 
media (photos, snapchat, selfies) that understands the artefact as a transparent reflection of 
intentional authorship. ‘Not seeing’ is also a routine and repetitive practice that works to make 
invisible or visible certain issues and frameworks around visual culture. Indeed, even as ‘online’ 
becomes the parameter on which such artefacts are approached, it is also a problematic 
contextualisation that underplays and even negates the lived and negotiated elements of the 
practice. Finally, not seeing is also about our role as researchers and the ways we are invited to 
approach new or old phenomenon, which for us, raises a number ethical, methodological and 
epistemological issues.  

National Solidarity: how national ways of acting, thinking and feeling can include and exclude 
Iarfhlaith Watson, University College Dublin 

Within the relatively new domain of everyday nationhood, the focus of this research project is on 
understanding the nation in terms of solidarity and exclusion. The particular element of the 
research project presented in this paper was conducted in Ireland using qualitative methods which 
included visual elements such as native photography and photo-elicitation. The focus is on 
patterns of actions, thoughts and feelings which respondents relate to the Irish nation, how those 
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‘national patterns’ facilitate solidarity and exclusion, and, the extent to which the respondents, who 
identify with the nation, identify with the specifics of the ‘national patterns’. 

Imagined Community or Image Communities? Greek iconic photographs and public culture 
Gregory Paschalidis, Aristotle University of Thessaloniki 

The paper investigates the potential and implications of Hariman and Lucaites’ conception of 
iconic photographs, in terms of the civic and cultural work they perform in signalling, defining and 
maintaining a liberal democratic culture, for the analysis and understanding of the development, 
divisions and contradictions of Greek public culture. Based on a large scale ongoing project, which 
utilizes a variety of empirical methods in order to establish a tentative corpus of Greek iconic 
photographs (covering the past century or so), the paper focuses on a specific sample in order to 
examine their figurative, emotional and cultural potency, their appropriation, remediation and 
canonization biography, as well as their perception and interpretation by contemporary viewers. 
The findings reveal certain deep-seated cleavages and tensions in the formation and 
transformation of modern Greek public culture, and qualify the unique diagnostic value of iconic 
photographs for the sociological understanding of contemporary, image-mediated civic and 
political identities and values. 

The Iconology Of The Declining Middle Class In Greece 
Vassilis Vamvakas, Aristotle University of Thessaloniki 
Panayis Panayiotopoulos, Kapodistrian University of Athens 

The middle class is a very fluid notion in Greece. It was never supposed to be the historical subject 
of sociopolitical reformation or traditional authenticity because of its unclear characteristics and its 
identification with the rapid urbanization which became a contradictory phenomenon after the 
Second World War: both the solution of survival in modern times and a cultural trauma of 
abandoning the traditional modes of life. Although the overgrowing middle class became the 
protagonist during the post-junta period in multiple fields its status was underestimated in ethical 
terms and neglected in scientific research. The social mobilization that the Greek society acquired 
during the last decades and the subsequent increase of the upper middle class, when it was not 
overseen, it was characterized as a stage of cultural deterioration of easy enrichment, signified by 
hyper consumerism, kitsch aesthetics, and political populism. The liberal and left arguments were 
severely strict against the middle class that developed during the 80s which was identified with the 
populist-egalitarian political discourse of PASOK, the mass culture, the overcrowded and polluted 
cities and the culmination of a general semi-illegal, free rider ethos against laws and institutions.  
It is very interesting that this social class that was either culturally stigmatized or scientifically 
underestimated for years becomes a “hero” in rhetoric terms during the contemporary crisis. The 
middle class is considered to be the basic victim of the “neoliberal measures” that have been 
imposed by Troika since 2010, when the Greek state went literally bankrupt. The huge percentage 
of unemployment, especially among the younger people, and the loss of the safety that the greek 
state ensured for many social categories –in reasonable or clientistic terms- is something which 
justifies completely the sudden sensibility expressed nowadays towards the middle class, even by 
certain agents that neglected or insulted its importance in the past.  
However, this paper aims to explore the declining image of the Greek middle class in particular 
fields. We research this development in three different but supplementary areas in which the greek 
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middle class acquired its basic characteristics as the main agent of individualization during the last 
forty years: consumerism, family strategies and political subjectification. In particular we examine 
how is the social image of the middle class people being depicted in the fields of advertisement, 
wedding ceremonies and the indignant political mobilization; to what degree this image has been 
changed in representational terms, to what extend is the contemporary personification of the 
middle class critically theorized or idealized in the national-populist discourse.  
In this sense we examine a great amount of images deriving from the ads, the wedding 
ceremonies and political demonstration in comparative terms and in accordance to “hard 
evidence” concerning the relevant practices (ex. decline of consumerism, increscent of political 
marriages, political stances). Our research hypothesis is that the Greek middle class is the ideal 
area to explore the fusion between modernism and traditionalism, the ways in which Greek society 
manages for years the relation between archaic structures and (post)modern experiences on an 
individual level. A fusion which has practically and discursively been challenged by the economic 
crisis with interesting results on the field of cultural distinction and ideology.  

Looking inwards, designing outwards: National identity and print advertisements of Cypriot 
Tourism Organization 
Evripides Zantides, Cyprus University of Technology 

For the construction of the modern 'nation' 'traditions' are often reinvented in order to produce 
and provide the foundation of national phenomena. The study of this 'invented tradition' is 
interdisciplinary, since it brings together students of the Humanities to examine symbols or other 
specially designed practices (Hobsbawn, 2004). 
This paper aims to study the Cypriot Tourism print advertising, taking into account the social 
structure and especially the 'invented' component of nationality in terms of visual communication, 
in order to relate the representation of visual identity of the island with its definition as a nation for 
the tourist market. 
Specifically, a combined research methodology is used: content analysis and semiotic analysis of 
selected advertisements from our sample. We collected 93 print tourist ads promoting Cyprus as a 
tourist destination, since the establishment of the Cyprus Tourism Organisation (CTO) in 1969. The 
selection was made from newspapers and magazines covering a 45-year period. They were 
collected from the CTO archives, the Press and Information Office, and the archives of advertising 
agencies, newspapers, magazines and private collections. 

Seeing through literary genres: the always new textual visuality of Neohellenic 
Chronografima 
Iouliani Vroutsi, Athens University 

Neohellenic Chronografima is a literary genre that is born at the rising of the visual civilization. 
Being child of the era of photograph it is born in the 19th century (1848-1855) through a corpus of 
46 texts published in the intermediated space of Greek periodical Press (in the popular magazine 
Efterpi, Known for its innovative multimodal environment). Under the hesiodic title “Erga and 
Imerai” ("Works and days”), it challenges the literary canon of the closed world of the established 
genres (novel and short story) with its characteristics. As the introducer of the genre, Konstantinos 
Pop, defines his text, Chronografima is an “agile kaleidoscope” and “a mosaic of disparate 
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materials and colors” constructed with latent paradoxical facts of the human micro world, 
suggesting simultaneously a new phototextual visuality. Given that a genre is a significant look 
(glance in this case) that organizes the human experience, the seeing on the society through 
Neohellenic Chronografima is bound with an always new, protean, alert seeing. Thus Neohellenic 
Chronografima because of its modern, postmodern, chameleonic, quantum and photographic 
generic characteristics, consists an open fragmentary form, renewed always by its radically 
innovative hybrid paradoxical textual visuality based on metaphor and lucianic ironical spirit.  

Don't worry be happy, if you are already happy: “The most beautiful things in life are not 
things” 
Amalia Frangiskou, National Centre for Social Research 

“The most beautiful things in life are not things”, is the slogan of a corporate TV campaign in the 
context of renewal its profile, which according to the communicator, is based in a “back to basics” 
concept, focusing through a series of tv spots in “everyday moments of joy, contingency and 
optimism”. The campaign launched while Greece was facing the severity of the effects of recession 
and austerity (end 2012) and most people experiencing a reality to the extent of a “lack of basics”, 
in a battlefield of sociopolitical conflicts, where the passivity/ absence of a political action and 
reaction, has been associated with the passivity of the viewer, i.e “revolution of the sofa”. Within 
this framework, we will attempt a semiological approach in order to highlight and decode 
significations and the system under which messages are being organized. The poetic and 
oxymoron function of the verbal message, leads to a ‘preferred reading’, absolutely necessary to 
make sense of the displayed fuzzy picture. Moreover, we should take into account the fact that the 
campaign promoted by a commercial television station, constantly emits advertising of consumer 
products to an audience/ citizens, who lose possessions, under conditions threatening the social 
cohesion. 

Shock Rock Theater: The Value of Exploitation Imagery 
Andrew Owen, Cabrini College 

The paper examines the shock rock theatrical performance, typically perceived as a sub-genre of 
Heavy Metal. As a theatrical style, shock rock incorporates, what is often conceptualized as, visual 
imagery that is axiomatic of pop culture horror; consequently, the paper incorporates the historical 
analysis of violent and horrific imagery within all aspects of theatrical performance, especially in 
regard to Elizabethan/ Jacobean tragedy and the French tradition of Grand Guignol. Other areas 
of examination relate to the genesis of societal arguments pertaining to the necessity of censoring 
such imagery due to its exploitative nature and attendant potential to corrupt established 
standards of moral attitude and behavior. However, beyond these arguments for both restriction 
and banning, the paper also considers the broader social value of exploitation, asking whether it, 
as a genre, contains an integral merit as an artistic endeavor which incorporates a vital 
methodology of social criticism. 
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Thursday, 25 June 2015 

The Longest Journey Begins  
Doug Harper, Duquesne University 

The Longest Journey Begins tells the story of a residential half-way house, First Step Recovery, for 
drug and alcohol addicts. The institution, which houses 23 men, is one of the only long-term 
recovery facilities in Western Pennsylvania, operating continuously since 1992. It offers a place to 
live and to participate in psychological, social and personal rehabilitative counseling for up to 18 
months.  
The film focuses on the routines of the home: cooking, joking around, cleaning and maintaining 
the house. It also portrays the group sessions in which the men experience various forms of group 
therapy and collective counseling. The film integrates normal operation of the home with 
biographical interviews in which several of the men detail reality of chemical addiction and the 
path back to normalcy.  
The film is a collaboration between a sociologist and journalist, and has been in preparation for 
three years and has been conceived and realized as an example of "filmic sociology.” 

Highland Lives 
Molly Merryman, Kent State University 

Highland Lives is a 30-minute documentary video that explores that lives of LGBTQ people living 
in a gayborhood in Akron, Ohio. (Ohio is a state that ranks at the bottom of lists of US states with 
regard to LGBTQ rights.) This documentary is part of a larger research exploration entitled the 
Ohio LGBTQ Neighborhoods Project, which is using video interviews and displays as a means of 
understanding LGBTQ lives and the meanings of neighborhoods/community. 
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Friday, 26 June 2015 

Drop it 
Renee Gatsi, Panteion University 

This video entitled “Drop it” is an attempt to highlight the multiple dimensions of the concept of 
diversity, which is seemingly a notion that separates peoples and nations, it is however in essence a 
tool through which the world can be united in a vibrant, colourful and creative way. 
The planet is inhabited by 7 billion people; each and every one different, but simultaneously the 
same with each other. Ethic, social religious, gender and other discrepancies, instead of being 
viewed an opportunity to learn from each other are perceived as inequalities, which lead to bias, 
discrimination and exclusion of the target groups selected for this video. 
The protagonists of this video, coming from different age groups, social, educational and ethnic 
backgrounds bleed and ache literally, but also on a second level, live, communicate and interact 
through their blood, which unites them and highlights the common ground of human nature, their 
mortality and inevitable end.  
The title of the video “Drop it” makes use of both the literal meaning of the word drop (i.e. drop of 
blood) as well as the metaphorical meaning of the argo phrase “drop it” which is linked to letting 
go and moving on to change, development and evolution away from stereotypes, focusing on the 
powerful message of unity and social cohesion. 
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Saturday, 27 June 2015 

India's Daughter  
Leslee Udwin, Women Make Movies 

India’s Daughter is the powerful story of the 2012, brutal gang rape on a Delhi bus of a 23 year old 
medical student, who later died from her injuries. In 2012, it made international headlines and 
ignited protests by women in India and around the world. This month India’s government banned 
the film while the BBC moved their planned broadcast up by days and ignited a new controversy. 
BAFTA winning filmmaker Leslee Udwin, herself a victim of rape, went to India inspired by the 
protests against sexual assault. With an all Indian crew, Udwin got exclusive, first time on camera 
interviews with the rapists and defence attorney, none of whom express remorse. The defence 
attorney goes even further, stating that “immodest” women deserve what happens to them. An 
impassioned plea for change, India’s Daughter pays tribute to a remarkable and inspiring young 
woman and explores the compelling human stories behind the incident and the political 
ramifications throughout India. But beyond India, the film lays bare the way in which societies and 
their patriarchal values have spawned such acts of violence globally. 

Forsale. A Visual Documentary Project About Tourism in the Dominican Republic 
Nikteha Cabrera, Xinhua News Agency/Multimedia Laboratory for Social Research UNAM 

Under the capitalist economic system, and its current phase, the neoliberalism powered by 
globalization, markets everywhere are opened and everything can be bought and sold, for 
example, cheap labor and public wealth of a nation. The state is thinned for capital to flow freely 
without restrictions throughout the world, but what about people? Human, personal, and 
emotional ties deteriorate and the gain, purchasing power and utility become the most important. 
In this sense, not everyone can access to the same opportunities, goods and services, not even the 
minimum conditions necessary to live in dignity. Developing countries are back on sale, for 
example through industries that seem so harmless as the tourist industry; but from transnational 
corporations gradually the wealth of a country is extracted, the territory is reconfigured and its 
people see nothing or just a little of the development and economic growth promised.  
In 2006 the tourist industry was the largest in the world, and in 2014 tourism grew by 4.7%. The big 
boost to the activity occurred at the end of the 60’s. International organizations like the UN and the 
World Bank presented the tourism as a development opportunity for third world countries, 
especially because they promised unlimited growth from resources already were (sun, beach, 
culture) and minimum investments. These institutions promoted and funded tourism projects 
mainly in highly indebted countries. For these years and early 70’s comes a boom in tourism that 
nowadays impacts the economic development of emerging countries. But over 30 years there are 
also evident problems. The costs of tourism are not as low as it was said, it required infrastructure 
and technology that multinationals and foreign investors can only provide, so the inflow of foreign 
exchange is rather a mirage, the profit that comes from tourism goes, therefore, there is a greater 
economic dependence.  
Since the 30’s and 40’s, the Dominican Republic begins to develop tourism with some hotels and 
infrastructure, but it was in the 60’s and 70’s when there were created government institutions and a 
legislation to promote the activity and to declare it as of national interest. Today, tourism is the 
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most important activity in the country but its people is also poor, the Dominican Republic has a 
poverty rate of 42.2% and it is the 4th nation with more hunger in Latin America, with Haiti, the 
other country on the same island, in first place. This work begins with the investigation of a 
Mexican tourist after watching countless signs reading "For Sale" on her way to the paradisiacal 
Dominican beaches, and the later story of a villager about a family that after watching those signs 
and unsure of what they said (they don’t understand English) decided to name his son Forsale. This 
visual research also was part of a workshop on narrative photo and new media sponsored by a 
Mexican foundation for photography and World Press Photo.  
So the tourist becomes a resident who lives on the outskirts, talking to the villagers, leaving from 
her comfort zone, investigating, interviewing local people and tourists, watching and producing 
photo and video, with the aim to present a review of tourism as an industry and alleged driver of 
economic and social development, especially in countries like those in Latin America that suffer 
systematic dispossession, environmental effects and social reconfigurations from this activity, in this 
case in the Dominican Republic. Along with the research and the written project report, the final 
product is a video documentary entitled “Forsale". 
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Thursday, 25 June 2015 

Living Lab: Living Leading Cities (LLC) Conversations  
about leadership/s, art, city-spaces, and city-zenship 
Karl-Heinz Pogner, Copenhagen Business School 
Betty Tsakarestou, Panteion University 
George Sachinis, Urban Digg - the Dourgouti Island hotel Challenge 

Studies of leadership explore concepts that go beyond the dualism between leader and followers. 
Such concepts include connective leadership (Lipman-Blumen, 1996), shared leadership (Pearce et 
al. 2008), and hybrid leadership (Gronn, 2010; 2008), where leadership is studied as participatory 
and negotiable. 
Researching cities and their new emerging roles explores similar paths, like “shareable 
cities” (Benkler, 2004) “creative cities” (Florida, 2008; 2005), and “sustainable cities” (Nevens et al., 
2013, Mezher, 2011). The role of cities is also broadly explored under concepts including 
“intelligent cities” (Komninos, 2011), “smart cities” (Cohen, 2013 and 2014; Campbell, 2012), 
“digital cities” (Mulder, 2013), “livable cities”, “networked” (Pflieger, 2008; Mitchell, 2003) and 
“startup cities” (Stangler, 2013).  
All these urban and regional developments are driven by the new Internet and mobile 
technologies, among which the Internet of Things (IoT), the semantic web, and cloud computing 
prevail. Studies on cities also relate to political, social and economic agendas that emphasize and 
prioritize the innovation-driven economies and “open-data” policies (Mulder, 2013) – in order to 
address the most urgent problems and challenges in terms of envisioning and implementing new 
economic and business models and participatory citizenship. Thus, cities take the lead (Taylor 
2005). They become leading living laboratories towards sustainability, social innovation, and 
inclusion via participative, open and accountable spaces.  
Cities are ecosystems (Schaffers et al., 2011; Newman and Jennings, 2008) emerging and 
developing in the context of global economy and new forms of organizing (“without 
organizations”) in self-organized networks (Shirky 2011; Castells, 1996). In self-organized cultural 
networks leadership is an emergent property (Bolden 2011). Cities even break biological patterns: 
as they get bigger, they generate ideas at a faster speed (Johnson 2011). 
In these self-organized networks, new forms of power relations and leadership, including 
Distributed Leadership (DL) emerge. DL closely relates to concepts such as shared, collective, 
collaborative and democratic leadership (Bolden). Our contribution will focus on Distributed 
Leadership, as this approach is primarily systemic: ”leadership is conceived of a collective as social 
process emerging through the interactions of multiple actors” (Uhl-Bien 2006).  
In the LivingCityLab, we are aiming at assessing and challenging the applicability of DL in a self- 
emergent network like the modern city and to explore the perspectives and potentials for different 
actors: cultural initiatives and institutions, citizens, social innovators, grassroots agents, 
entrepreneurs, and creative professionals (artists, architects, urbanists, civil servants, politicians, 
tech-developers, journalists and other content creators etc.), new forums like city hackathons, as 
well as, companies, startups, public authorities and Public-Private Partnerships (PPPs). The entire 
above mentioned can been seen as nods and/or hubs in a city network. Their interconnectedness 
turns the geographic and virtual city space into a leading living lab for innovation and 
sustainability, for a sharing and collaborative future. 
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The World Economic Forum recently has initiated a debate (“What if cities ruled the world?”; 
Reeze 2014) about a future where governance is decentralized to the city level; cities determine the 
wealth of nations, citizens value transparent and accountable governance in a geographic space to 
which the citizens can relate and identify. Traditional forms and concepts of leadership hardly can 
address such demands. Distributed Leadership models are far more compatible with network and 
systemic approaches and suitable for self-organized networks, and therefore can create 
alternatives and new opportunities in the way citizens (in a broad sense) lead and plan for the cities 
of today and tomorrow. The concept of DL ties both to practice (Harris & Spillance, 2008; Bolden, 
2011)) and to academic rigor. The latter takes into consideration the inherent political nature of 
leadership as well as the relations and distribution/s of power and influence (Gordon, 2010; Woods 
& Gronn, 2009).  
Schaffers et al. (2011) and Blowfield & Johnson (2013) argue that smart cities must initiate large-
scale citizens’ participatory innovation processes in every sector of their activities to improve life 
and prosperity. Cities have a surplus of technological, infrastructure, creative and cognitive 
resources. Instead of distributing these resources under traditional models of power and 
negotiation in shares, cities should use this surplus to create abundance (Shirky 2010) as sharing, 
connecting and exploring citizens’ dynamics for value creation in situ (Kotler & Diamandis, 2012; 
Botsman, 2011; Gansky 2010). 

From the leading vision to the living lab and further… 
We are aiming at contributing to the rigorous study of distributed leadership as a crucial process 
for city networks by creating a leading LivingCityLab in which a wide range of city stakeholders 
connect, share, collaborate and experiment under new leading contexts. Living labs have shown to 
be able to foster innovation in real-life contexts, tapping on the rich experiences of the participants 
and contributing to policy making (Mulder, 2012). Our LivingCityLab at the IVSA 2015 the should 
contribute to using (contemporary) visual art and design for opening the city space to the City-zens 
(again). 
The participants of the LivingCityLab at the IVSA 2015 will present and discuss the outcomes of the 
LLC in an interactive SymPosium with a broader audience. This symposium (open to all participants 
of the conference) will discuss ‘leading’ and ‘taking the lead’ as concepts, processes, and relations 
in cities as networks and ecosystem, as well as networks of cities in order to come closer to answers 
to the questions ’What if the cities take the lead’ and 'What if visual art would take the lead’?  

Creating and Assessing Video Ethnography 
Molly Merryman, Kent State University 
Greg Scott, DePaul University 

This hands-on workshop will explore theories and methodologies involved in the creation of video 
ethnography. Among the topics covered will be: determining what topics are best suited for video 
research; ethical considerations; technologies, tools and techniques; and processes of video-
making. Concepts will be explored through the dissection of video ethnographies produced by 
workshop presenters and attendees alike. Attendees are encouraged to bring their completed 
videos and/or works in progress on flash drives. 
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Maximizing Institutional Resources and Generating Campus Support for Your Visual Research 
Richard Edwards, Ball State University 

This workshop is designed to help visual researchers get the most out of their current campus 
resources and IT/professional staff. This workshop will provide strategies and recommendations to 
visual researchers, so that they may more effectively plan and collaborate with professional staff 
and administrators at their home institutions in support of scholarship and research activity. This 
workshop will also cover best practices for generating sustainable campus support for scholarly 
visual research, including strategies for creating an ecosystem for administrative support. Finally, in 
keeping with the spirit of this year's conference theme of "old and new ways of seeing," the 
leaders of this workshop hope this session will help participants see their research potential in a 
new light. The workshop seeks to motivate visual researchers to forge stronger research 
collaborations on their campuses and to discover new and innovative ways of creating ecosystems 
for visual research at their home institutions. 



!     !

What You See Is What You Get: Old and New Ways of Seeing Society  
IVSA 2015 ANNUAL INTERNATIONAL CONFERENCE

!61

 

R O U N D  
T A B L E S 



!     !

What You See Is What You Get: Old and New Ways of Seeing Society  
IVSA 2015 ANNUAL INTERNATIONAL CONFERENCE

!62

Saturday, 27 June 2015 

Annotation, Frame Analysis and Peer Review of Video Documentary as Means of Scholarly 
Interrogation 
Molly Merryman, Kent State University 
Greg Scott, DePaul University  
Richard Edwards, Ball State University 
Chris Turvey, Ball State University 

Although academics have been using documentaries as educational tools for years, it is only 
recently that documentary film has emerged as a means of expressing and "publishing" 
scholarship. As more sociologists (and other scholars) embrace video as a research tool, we find 
ourselves needing to restructure our vocabulary and analytic tools as well as our peer-reviewed 
processes and structures in order to critically assess and review scholarly films. This roundtable is 
comprised of presenters from the Journal of Ethnographic Film and the developers of OTTO, a 
new open-source video annotation tool. This roundtable encourages participation from attendees, 
as in intended as a beginning dialogue about scholarly video documentary. 

Post-Photography: A new framework for the photo documentary? 
Penelope Petsini, University of Western Macedonia 
Io Chaviara, Goldsmiths College, University of London; Athens School of Fine Art 
Armenoui Kasparian-Saraidari, Central Saint Martins College; AHRC Fellow at the Library of 
Congress 
Fotis Milionis, University of Ioannina 

Since its invention in the mid-nineteenth century, photography evolved conventions and ways of 
seeing that mediated the complex interconnections of social and cultural perspectives. 
Photography has been instrumentally involved in the digital age which saw the proliferation and 
convergence of new media technology such as satellite, the internet, and digital image 
production. The contributions to this panel are held together thematically by the authors’ inquiry 
into different aspects of visual production in this new era. Saraidari engages with the complex 
relationship between photographic documentary and the visual production of national identities 
focusing on the Armenian Genocide and Diaspora. Petsini and Chaviara analyse the representation 
of Muammar Gaddafi’s capture and death during the recent uprising in Libya, addressing both new 
and old dynamics of representation. Milionis rounds off the discussion by looking at the 
emergence of the short-life-span text-image product of current web services (i.e.'snapchat'), and 
analyzing it through the lens of the historiographic concept of the longue durée and its underlying 
archival impulse. 
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Sitia, Crete 1975 ~ a Flaneuse Unaware 
Gwen Elizabeth Bullock, Photo-Ghia 

In 1975 I spent six months living in Sitia, Crete. Just before leaving in September I photographed 
the people I had come to know, on the streets, at the fishing wharf, drinking in cafes, and at their 
domestic chores. It was the first year I owned a camera, a second-hand Nikkormat. I took these 
photographs as memories for myself, in the touristic sort of way. In September 2014 an invitation to 
return came unexpectedly, as well as municipal gallery space to exhibit these portraits for 10 days. 
As I worked in the darkroom and at the computer printing these images, an emotional state came 
over me, both as a throwback to who I had been, and as a commitment to polish as many pictures 
as possible for the exhibition. 
Thirty-nine years ago I was a naive tourist. I knew nothing of visual theory, voyeurism, subjectivity, 
or what it was to be a flaneuse. Yet these portraits are unpretentious, place the “subject” centrally 
in the frame, and find nearly everyone looking into the camera. On my return visit I was less willing 
to photograph in this way, my theoretical self-consciousness called out. This self-analysis was an 
expected reaction.  
What surprised me was the enthusiastic attendance to the exhibit, and the viral way that word 
spread and brought in the people of Sitia. Radio and newspaper had single ads, but it was 
Facebook that did most of the work. The Sitia FB page currently has 2325 likes, a multigenerational 
audience. The other powerhouse for bringing in folks were cell phones. Every night someone 
would be calling a friend to come over “now” to see his or her photo, or that of a parent. This 
social network that formed before my eyes, as well as interactions among those who had never 
met, talking in the gallery, told me much about the community of Sitia. A photo of a building that is 
no longer standing generated so much discussion about its location, its evolution, and its 
ownership.  
This historical resurrection of debates about the “facts” showed a tight community remembering 
its legacy, generated by an outsider’s “photo album”. I had not realized that almost no one owned 
a camera, until a visitor told me her parents were so proud that they had their photo taken with 
their donkey. A sole studio photographer had sittings, but these street scenes were unique.  
In no way did I maintain an objective approach to this work. I sought out the same streets and 
shops that were still in business, a few of the same people. I wanted to find what had not changed, 
or was at least still recognizable. Sitia has grown to over 8000 people, but it retains its village 
ambiance. People keep the same daily routine of shop hours, the bread shops sell the same 
favorites, the fishermen’s boats are still moored in front of the restaurants, old men still sit all day at 
the cafes, and young people still think of a future somewhere else. 
The city has free wifi, its sultana grape farms have transformed into olive groves, and an airport has 
daily flights. Roof tops are a mixture of satellite dishes and solar panels, laundry and oregano 
plants. Hanging on to the old handcrafts and religious practices are a few who still use house 
telephones or sit on verandas talking across the street. The Greek Orthodox Church is still central 
and Sunday is still special. What visitors to the exhibit most commonly thanked me for was showing 
them what they called the “Golden Days”, and that’s how I remembered them too.  
This exhibit of over 100 images from 1975 is complimented by the 2014 re-photographing of Sitia, 
Crete. 
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Queer Crossings: An Exhibition of work produced with LGBTIQ refugees and migrants living 
in Johannesburg, South Africa 
Elsa Oliveira, African Centre for Migration & Society 

The rights of gays and lesbians in South Africa are clearly articulated in the Bill of Rights, Chapter 
Two of the South African Constitution. Although great strides have been taken to legally protect 
LGBTIQ individuals, many continue to face discriminatory treatment.  
Due to discriminatory legislation in most African countries towards LGBTIQ persons many seek 
refuge in South Africa. Furthermore, LGBTIQ persons living in rural areas find themselves moving 
to urban areas in search of more hospitable spaces; however, the experiences of many LGBTIQ 
migrants and refugees are virtually ‘invisible’ in local and global LGBTIQ movements, research, 
popular media and political discourses.  
Whilst we acknowledge the importance of the liberal legal framework, it is important to consider 
that constitutionalism on its own cannot transform mentalities and behaviours. Furthermore, 
current restrictive immigration policies coupled with institutional xenophobia and homophobia in 
South Africa, are failing to meet the needs of sexual and gender non-confirming refugees/asylum 
seekers.  
There is certainly a need for far more than constitutional endorsement if attitudes that are rooted 
in long-standing cultural and religious practices are to be contested and even eradicated. The top-
to-bottom approach has, to a large extent, failed to allow LGBT individuals to fully enjoy their 
constitutional and legal rights, or to express their sexuality without discrimination or stigmatisation. 
It is thus imperative that a bottom-to-top approach is devised to close the gap between de jure 
and de facto LGBT rights in South Africa. This would place emphasis on the target groups, instead 
of the law or policy-makers. It therefore looks at effecting and implementing change starting from 
the grassroots.  
Through engagement in workshops this project seeks to engage with the lived experiences of 
migrant and refugees LGBTIQ persons who live in Johannesburg, South Africa.  
Queer Crossings, is a body of work that highlights a range of issues ranging, but not limited to, 
gender, sexuality, xenophobia, belonging, trauma, structural violence, survival, etc. This body of 
visual work, alongside the narrative writing’s produced by each participant allow the viewer(s) an 
insight into the complex realities that LGBTIQ refugees and asylum seekers navigate on a daily 
basis. Furthermore, the work provides Visual Researchers an opportunity to reflect, examine and 
engage with the idea(s) of Arts-Based Methods (Visual and Narrative) and the possible links/
relationships between epistemological approaches and social action. 
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Saturday, 27 June 2015 

Greece Year Zero: Marshall Plan Films 
Katerina Loukopoulou, Panteion University 
Yannis Skarpelos, Panteion University 

A screening of rare short documentary films about the economic and political reconstruction of 
Greece in 1949-50, at the aftermath of two catastrophic wars: the Second World War and the 
ensuing Civil War.  
The films will be introduced by Dr Katerina Loukopoulou, (Post-doctoral Research Fellow, Panteion 
University) and discussion will follow with Professor Yannis Skarpelos (Panteion) as respondent. 
• Return from the Valley (John Ferno, 1950)  
• Corinth Canal (John Ferno, 1950)  
• Victory at Thermopylae (David Kurland, 1950)  
• The Good Life (Humphrey Jennings and Graham Wallace, 1951)  
• Island Odyssey (ECA Film Section, Paris 1950) 
(total screening time: approx.: 50minutes) 
These Marshall Plan films about Greece depict a country that starts from year zero, evoking 
Roberto Rossellini’s semi-fiction film Germany Year Zero (1948). The tensions between cinema’s 
drive for projecting utopian futures and the ‘nightmare of history’ become visible through film’s 
unique ability to transpose the history and the present into future promises. This applies, of course, 
to all Marshall Plan films produced and widely distributed in Western Europe to propagate not 
only information about the European Recovery Programme, but most crucially to shape the 
projection of Western Europe’s future, as one attached to the US’s vision of reconstruction and 
liberal ideology. In the case of Greece, this projection takes a special form, framed by narratives 
that promote a historical dialectic between modern and classical Greece. Invocations of the 
classical past are enmeshed within the US-emanating liberal humanist ideology of the time.  

The event is organized in order to present the findings of a post-doctoral research program funded 
by the National Strategic Reference Framework (NSRF). 


